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mojdom.sk urobsisam.sk zahrada.sk asb.sk
(audited by (audited by (Google Analytics) (Google Analytics)
2 AIM monitor) AIM monitor)
Contents Contacts
'ou wou ike to present yourself or your business in media, one the
GENERAL INTEREST MAGAZINES If y Id like to p y If or your busi in JAGA media, ph h
6 Méj dom (My Home) ' sales office at +4212 50 200 262, email them at obchod@jaga.sk or talk directly to
:i I;OIJ d?”g §Pe§'aéé(MY Hlf?r(‘e ?pemals) some of our sale representatives.
elene vanie reen Livin
18 Urob si s;’lm (Do It Yourself) ° SALES DEPARTMENT IN SLOVAKIA:
24 Zhrada (Garden) Ludmila Prekalova Jaroslava Lassakova
30 Stolovy kalendar Zahrada (Garden Table Calendar) Sales Director ) Product Manager
+421903 592 378 Bl Spravabudoy
PROFESSIONAL MAGAZINES ludmila.prekalova@iaga.sk e +421903 245 665
32 ASB - architektura, stavebnictvo, biznis P Jaga. é___. jaroslava.lassakova@jaga.sk
(ASB — Architecture, Construction, Business) L Y
38 ASB Green , . . Juraj Vilkovsky
40  ASB ¥pecial TOP 50 Architektonickych ateliérov Katarina Lipovska P‘":J t' M°"5 4
na Slovensku (ASB Top Architecture Studios Product Manager roduct Manager
in Slovakia) = Stavebné materialy |n%'”'?r5k? stavby/
42 ASB 3pecidl TOP Developeri (ASB Top Developers) +421 ?OZ’ '288 s Lnjze]nggsgezjza;g{
44 ASB ¥pecial TOP Stavby (ASB Top Buildings) katarina.lipovska@jaga.sk e eekaiaga.sk
46  ASB 3pecidl Alamanach (ASB Almanacs) juraj.vilkovsky@jaga.s
48 Stavebné materidly (Construction Materials) . . i
52 Spréava budov (Building Administration and Maintenance) Veronika Uhrinova
56 TZB Haustechnik (HVAC Building Services) Product Managgr
60 InZinierske stavby/InZenyrské stavby (Civil Engineering) TZB Haustechnik
+421 902 982 999
EVENTS veronika.uhrinova@jaga.sk
66 ASB Gala 2024
68 Jaga Cup, BIM Conference SALES OFFICE IN THE CZECH REPUBLIC:
69 Development Summit Vladimir Brutovsky, +420 777 284 680, vladimir.brutovsky@jagamedia.cz
Markéta Simonickova, +420 775 284 686, marketa.simonickova@jagamedia.cz
. Dominik Durovec, +420 777 284 681, dominik.durovec@jagamedia.cz
History
1994 1996 2000 2001 2002 2005 2006 2007 2009 2010 2014 2015 2017 2018 2019 2020
JAGAissu-  First First edition  JAGA JAGA pur-  JAGA JAGA JAGA orga-  New Establishes JAGAadds ~Starts New inter-  New inter-  National First
esitsfirst  magazine  of ama- purchases  chases ASB purchases  expandsits nizes the magazine  rodinnych-  the ASB ZAHRADA, netportal  netportal  BIMConfe- annual De-
publication  to highlight gazineon  Mgj dom fromBer-  Urob si professional first annual  ekoByva- domov.sk, a Almanacs  anew zahrada.sk  pohodo.sk  rence velopment
—the 1994 home renovation, fromBer-  telsmann  sam, starts  portfolio ASB GALA,  nie and new online  toits magazine  launched.  launched. Summit
construc-  projects building telsmann Springer. its own with TZB startsissu-  establishes  project professional  that wins
tionand ar-  published.  and Springer. magazine  HAUSTECH- ing Spréva  urobsisam. catalogue. portfolio. its own
chitecture furnishing Stavebné  NIK and budovand sk laun- readership
commercial of homes materi- asb.sk. purchases  ched. in the first
catalogue. issued. aly and InZinierske year of its
establishes stavby. existence.
mojdom.
3 sk.



Why building awareness of your brand still makes sense

Advertising and public relations in both print and online magazines remain one of the best ways
to build a brand and for long-term sustainable growth in product sales.

Why is brand building so important even when a marketing campaign is chasing immediate sales?
Research by the UK's Institute of Practitioners in Advertising (IPA) provides an answer.

Comparing efficiency over time: brand building and marketing for immediate sales

Marketing targeted at immediate sales Brand buildin
Result: immediate, but only short-term sales Result: slow, but stable and long-term
growth with ongoing investment needed to increase in sales and higher profitability ratio

drive further sales
1

Sales
growth
curve

€ > Time Source: Les Binet and Peter Field, Media in Focus:
6 months Marketing Effectiveness in the Digital Era, IPA, (Figure 62)

[l Marketing targeted at immediate sales / only short-term sales growth
[ Brand building / long-term sales growth

Difference between Brand building brings a wide
short-term sales support impact and stable increase in
and brand building product sales
Wide but slower effect, high proﬁtabilit‘
Brand building Short-term sales
support
N . : Taking advantage Long-term Brand
Building a relationship : g offect buildin
9
between customers ol e e 1 long-term benefits
and the brand between customers

and the brand f f

Positive influence on | Immediate increase in I |

future Sales Sales I newly-won customers I

Wide impact Very narrow impact I
existing I
customers
Short-term effect only ¢ ¢
Long-term effect while the campaign Short-term Short-term
lasts effect sales
support
Contributes positively Customers only Narrow but rapid impact, low profitability

convinced to buy the

to customer emotions
product

Source: Les Binet and Peter Field, Media in Focus: Marketing Effectiveness in the Source: Les Binet and Peter Field, Media in Focus:
Digital Era, IPA, (Figure 01) Marketing Effectiveness in the Digital Era, IPA, (Figure 02)
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Who reads M6j dom

Readers of Méj dom are typically women of working age in their thirties
and forties, but men in the same category read it, too. They have
completed secondary school or university, are family wage-earners, have
children, own their own homes and tend to a garden. They are looking to
decorate, beautify, and enhance the interior to make it more comfortable,
and also to incorporate their ideas into balconies, patios, gardens and

the surroundings of their homes. They are seeking advice, tips, and
information on building products, technologies and materials. A relatively
large percentage of readers are under 29, single, and Méj dom is inspiring
each of them to create their own pleasant home. For the majority of
readers, advertisements in M6j dom play a role in their decision-making
when they are choosing products or firms and more than half of the entire
range of readers have selected a contractor to build their homes after
reading about it in M6j dom.

Top topics of interest
Visits to houses and residential
units, inspirational projects

Age

B Interior makeovers
0% 43% 45% 12% B Interior decorating
under25 25-40 41-60 60+ B Garden care and inspirations
B Practical home topics
B Home reconstruction and
maintenance
40.5%
Own
a residgntial .
unit Where they live
50% 50% of readers own a house.
Own a house 9.5% 40.5% of readers own
Do not own id ial .
any property a residential unit.

9.5% of readers do not own
any property

Source: Survey of 1,352 respondents answering a reader questionnaire.

Why advertise in M6j dom

o1

02

03

04

General information

43,000 people looking to reconstruct their homes or reading
articles about living can see your advertisement in M6j dom.
Effective distribution of the entire print-run to target
readership with unsold copies enclosed free of charge with
current issues of home and living magazines.

Every reader browses or reads M6j dom on average 3.4 times
(source: GFK survey).

Advertising in the magazine is among the most influential
factors driving purchasing decisions (Source: GFK survey)

Readers: 43,000 per month
Circulation: 22,000 43 OOO
Frequency:  monthly [
+ three special issues read each issue
Number of Méj dom
Of.pageS: 128-212 Source: National survey of
Price: €1.99 readers by MML-TGI
25th year
Distribution

- Subscriptions

- Newsstands and print shops

- Department stores and hypermarkets — Tesco, Billa, Kaufland,
Terno, COOP, Metro, OMYV, Shell, Slovnaft, Lukoil

- Sold online at www.jagastore.sk and www.predplatne.jaga.sk

Among women and men

53% @ 47%

of readers of readers are men seeking
are women information from our
emphasizing u building and landscaping
quality of life. columns and who could

be potential clients of
building companies.

Reconstructing, building
or furnishing a home

\=e=)
41.5%
of readers are thinking of

v Y]
reconstructing or refurnishing

48%
their homes.

of readers are looking
in the magazine for
inspiration.

What they earn

60% of readers are middle

60% class and average income.
average . 8% of th d
income ﬁsﬁ 38% of the readers are upper
ig S
income class and high income.
2% of readers have low
incomes.
2%
low
income
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ISSUE DEADLINES ISSUE DATE FURNISHINGS CONSTRUCTION GARDEN
Méj dom 10/2023 - Kitchen - Home appliances: - Pitched roof - Tools
ORDERS: 14.9.2023 « Furniture ovens and stoves - Waterproofing - Monthly advice
MATERIALS: Editorial assistance: 5. 9. 2023 5.10. 2023 - Home financing - Testing - Fireplace heating - Winterizing
Advertorials: 14.9.2023 s « Floor coverings - Low-energy houses
Advertising: 19. 9. 2023 - Floor coverings
- Garages
Special Issue Overview of building - Timber construction + Hard landscaping - Broad overview of
ew construction materials materials and prices. - Structural work - Windows and skylights innovative building
ORDERS: 28.9.2023 19. 10. 2023 Home designs from diffe- - Roofing - Doors materials, technolo-
MATERIALS: Editorial assistance: 19.9.2023 | Specialissieonsale | rent architectural studios. | . Heating - Facades gies and construc-
Advertorials: 28.9.2023 for 3 months - Pools tion techniques
Advertising: 3.10. 2023
Méj dom 11/2023 - Bathroom - Home appliances: - Central heating - Tools
ORDERS: 16.10. 2023 - Furniture Kitchen installations - Low-energy homes - Monthly advice
MATERIALS: Editorial assistance: 5. 10. 2023 6.11. 2023 - Home financing for baking - Winterizing
Advertorials: 16.10. 2023 - Healthy living - Testing
Advertising: 19.10. 2023
Méj dom 12/2023 - 01/2024 - Kitchen - Home appliances: - Central heating - Tools
ORDERS: 20.11. 2023 « Furniture Electronics: TVs - Low-energy homes - Monthly advice
MATERIALS: Editorial assistance:  9.11.2023 | 11.12. 2023 | - Home financing - Testing
Advertorials: 20.11. 2023
Advertising: 23.11.2023
Méj dom 2 - 3/2024 - Bathroom - Home appliances: - Shell construction - Tools
ORDERS: 7.2.2024 - Furniture - Intelligent - Central heating - Monthly advice
MATERIALS: Editorial assistance:  29. 1. 2024 28. 2. 2024 - Home financing and Low-energy - Low-energy homes
Advertorials: 8.2.2024 household
Advertising: 15. 2. 2024
Méj dom 4/2024 - Bathroom - Home appliances: - Roofing and heating - Tools
ORDERS: 14. 3. 2024 - Furniture Washers/dryers - Dry construction - Monthly advice
MATERIALS: Editorial assistance: 4. 3. 2024 8. 4. 2024 - Home financing - Testing - Low-energy houses - Hard landscaping
Advertorials: 15. 3. 2024 s - Healthy living - Wooden buildings and garages | - Lawn mowers
Advertising: 25.3.2024 - Building materials, wall and
floor tiles
Special Issue 1/2024 Overview of building - Timber construction - Hard landscaping - Broad overview of
ew construction materials materials and prices. + Structural work - Windows and skylights innovative building
ORDERS: 1. 4. 2024 22f 4' 2024 Home designs from diffe- - Roofing - Facades materials, technolo-
MATERIALS: Editorial assistance: ~ 21. 3. 2024 Spef;';;u:n?;;a‘e rent architectural studios. | - Central heating gies and construc-
Advertorials: 2.4.2024 tion techniques
Advertising: 8. 4.2024
Méj dom 5/2024 - Bathroom - Home appliances: - Windows and skylights - Lawn mowers
ORDERS: 15. 4. 2024 - Furniture Refrigerators and - Flooring - Tools
MATERIALS: Editorial assistance: 4. 4. 2024 6.5.2024 - Home financing freezers - Plasterboard and drywall - Monthly advice
Advertorials: 16. 4. 2024 - Testing - Central heating - Pools
Advertising: 23.4.2024 - Low-energy houses
Mo&j dom 6/2024 - Kitchen - Home appliances: - Waterproofing - Hard landscaping
ORDERS: 16. 5. 2024 - Furniture Dryers - Protecting wood - Tools
MATERIALS: Editorial assistance: 7. 5. 2024 6. 6.2024 | - Home financing - Testing - Solar shading - Monthly advice
Advertorials: 17. 5. 2024 - Central heating - Pools
Advertising: 24.5.2024 - Low-energy houses
Special Issue 2/2024 Low energy and passive - Bathrooms - Shell construction (masonry | - Saving water
Savmg Energy 14. 6. 2024 hou§e material and - Energy efficient material and roofing) - Saving energy
ORDERS: 24.5.2024 c e designs appliances - Facades and insulation
MATERIALS: Editorial assistance: 15, 5. 2024 | Speciflissueonsale | Efficiently operating - Lighting - Doors and windows
Advertorials: 27.5.2024 LERIIEN household furnishings - Heating and ventilation
Advertising: 3.6.2024
Méj dom 7/2024 - Bathroom (trends) - Home appliances: - Wall surface finishes - Garden furniture
ORDERS: 17. 6. 2024 - Furniture Coffee makers and - Central heating - Tools
MATERIALS: Editorial assistance: 6. 6. 2024 8.7.2024 - Home financing breakfast appliances - Low-energy houses - Monthly advice
Advertorials: 18. 6. 2024 - Testing
Advertising: 24. 6.2024
Méj dom 8/2024 - Kitchen - Home appliances: - Central heating - Tools
ORDERS: 17. 7. 2024 - Furniture Wine coolers - Low-energy houses - Monthly advice
MATERIALS: Editorial assistance: ~ 8.7. 2024 7. 8.2024 - Home financing - Testing
Advertorials: 18.7. 2024
Advertising: 25.7.2024
Méj dom 9/2024 - Bathroom - Home appliances: - Modern facades - Hard landscaping
ORDERS: 16. 8. 2024 - Furniture Dishwashers - Windows and skylights - Patios
MATERIALS: Editorial assistance: 7. 8. 2024 6.9.2024 | - Home financing - Testing - Fireplace heating - Tools
Advertorials: 19. 8. 2024 - Lighting - Low-energy houses - Monthly advice
Advertising: 23.8.2024 - Timber construction
Méj dom 10/2024 - Kitchen - Home appliances: - Pitched roofs - Tools
ORDERS: 16. 9. 2024 - Furniture Ovens and stoves - Waterproofing + Monthly advice
MATERIALS: Editorial assistance: 5. 9. 2024 7.10. 2024 - Home financing - Testing - Fireplaces - Winter gardens
Advertorials: 17.9. 2024 - Floor coverings - Low-energy houses
Advertising: 24.9.2024 - Garages
Special Issue 3/2024 Overview of building - Timber construction - Hard landscaping - Broad overview of
lew construction materials 18. 10. 2024 materials and prices. - Structural work - Windows and skylights innovative building
ORDERS: 27.9.2024 * ° Home designs from diffe- - Roofing - Facades materials, technolo-
MATERIALS: Editorial assistance: 18.9.2024 | Specidlissueonsale | rent architectural studios. | . Heating gies and construc-
Advertorials: 30.9.2024 for 3 months tion techniques
Advertising: 6.10. 2024
Méj dom 11/2024 - Bathroom - Home appliances: - Central heating - Tools
ORDERS: 16.10. 2024 - Furniture Kitchen installations - Low-energy houses - Monthly advice
MATERIALS: Editorial assistance:  7.10.2024 | 6. 11.2024 | - Home financing for baking * Winter gardens
Advertorials: 17.10. 2024 - Healthy living - Testing
Advertising: 24.10. 2024
Méj dom 12/2024 - 01/2025 - Kitchen - Home appliances: - Central heating - Tools
ORDERS: 16.11. 2024 - Furniture Electronics — TVs and - Low-energy houses - Monthly advice
MATERIALS: Editorial assistance:  9.11.2024 | 10. 12. 2024 | - Home financing related equipment
Advertorials: 20.11. 2024 - Testing
Advertising: 27.11. 2024
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Non-standard formats

Formatting

Dimensions in mm
Width Height Bleed

[U) 2/1spread
P4 2/1 spread in page layout €6,750
(2] 1/1 spread 215 280 3
E 1/1 spread in page layout 190 246 - G
T4 1/2 spread width 190 18 -
Z 1/2 spread height 93 246 - €2100 Co'”mn Product
B{ 1/3 spread width 190 77 - € 1500 branding placement
1/3 spread height 60 246 - ’ €900
i Headline label 107 280 3 €4,350 Matergalsl 25'? :haracters;
fa) Z-gate 421 280 3 €8,600 Ihd description; price
5 2nd cover page 215 280 3 € 4,750 and size; web contact
| 1st magazine page 215 280 3 €4,750
Other pages before the editorial 215 280 3 € 4,350
1/3 height by the editorial 60 246 3 €2,750
3rd cover page 215 280 3 € 4,450
4th cover page 215 280 3 € 6,150
2/1PR 5,000 characters, 2-8 pictures, logo € 6,750
1/1PR 2,500 characters, 2-4 pictures, logo € 3,900
:Z E; ;’:ligt:t 1,250 characters, 1-2 pictures, logo €2,100
gg ig :;cligt:t 2,000 characters, 1-2 pictures, logo €2,650
Editorial section*
(news and information not previo- 450 characters, 1 picture €1,500
usly published in the magazine)
2/1 purchasing tips** €1,650
11 purchasi.ng tiPs** €900 Editorial page
1/2 purchasing tips** €550 branding
Product placement 250 characters, 1picture €900
Branding columns logo € 2,500 . Materia|€s:!1,5509hoaracters Purchasing tipS
Inserted advertisements*** minimum price including spaces; €900 - 1/1 page
€2,800 1 product photo; price; Materials: product
Atypical formats dimensions and price depend on specifications web contact photo, name and

description; price

and size;
web contact

* News and information is published in the editorial section only if it has not appeared before in M6j dom. The
editorial board reserves the right to make grammatical, stylistic and formal changes to the delivered text and
to edit it. The editorial section is not intended for publication of general information about the producer and
range of merchandise.

** Purchasing tips are set by the editorial office according to the magazine’s layout. The column is intended to
present products together with their price.

*** Final price for insertions and pastings will be determined by the size and weight after the sample has been delivered.
The price will be affected by the number of inserted supplements and by current postal and handling charges.

EXTRA CHARGE: 10% for requested placement

DISCOUNTS: 15% agency commission for contract
partners onlyCANCELLATION FEES: 50% of the

price if cancelled prior to the deadline for an issue
as indicated in the editorial calendar. 100% of the
price if cancelled after the deadline for an issue as
indicated in the editorial calendar.

Prices are exclusive of VAT. Prices are valid from 1 September 2023 to 31 August 2024.
General Terms and Conditions can be found on page 70.

Full or partial-page advertisements

1/1 spread |OgO € 2,650 2,500 characters

215 x 280 mm 2,000 cf'1aracters 2-4 photos

€ 3,900 1-2 photos Hlogo

logo
1/3 height
1/2 height e
93 x 246 mm mm
€ 2,100 € 1,500

1/2 width

190 x 118 mm 1/3 width
€ 2,100 190 x 77 mm
€ 1,500

2/3 PR width
€2,650
2,000 characters
1-2 photos

2/3 PR height

1/1PR
€3,900
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ISSUE DEADLINES

ISSUE DATE

Circulation:

General information
22,000 copies

Target group:  People planning to construct
or reconstruct their homes

Format: 220 x 280 mm, about 150 pages, full-color print,
soft binding

Price: €1.99

15th year

Distribution

: - Print shops and newsstands
g - DIY stores

ondidadoy
3i¥oe oo

LIVING

LEADER ADVERTISING

PR

OTHER

- Online store at www.jagastore.sk

TOPICS

Special Issue 1/2024 Overview of building - Timber construction - Hard landscaping - Broad overview of
ew construction materials materials and prices. - Structural work - Windows and skylights innovative building
ORDERS: 1. 4. 2024 22_- v4- 2024 Home designs from - Roofing - Facades materials, technolo-
MATERIALS: Editorial assistance:  21. 3. 2024 Spec'alfsue - salefor | different architectural - Central heating gies and construction

Advertorials: 2.4.2024 monthe studios. techniques
Advertising: 8. 4.2024
gpepialElssue 2/2024 hOW energy é]nld stjive. - Bathrooms - Shell construction - Saving water
avin ner ouse material and designs - Energy efficient (masonry material and - Saving ener
ORDERgS: b/ 24.5.2024 14- 6. 2024 | Etficiently operating appligaZ’\ces rooﬂng)y generay
MATERIALS: Editorial assistance: 15. 5. 2024 | Specielissueonsalefor | household furnishings - Lighting - Facades and insulation
Advertorials: 27.5.2024 et - Doors and windows
Advertising: 3. 6.2024 - Heating and ventilation
Special Issue 3/2024 Overview of building « Timber construction + Hard landscaping - Broad overview of
lew construction materials 18. 10. 2024 materials and prices. + Structural work - Windows and skylights innovative building
ORDERS: 27.9.2024 . Home designs from - Roofing - Facades materials, technolo-
MATERIALS: Editorial assistance: 18. 9. 2024 | Specialissueonsalefor | different architectural - Heating gies and construction
Advertorials: 30.9.2024 3months studios. techniques
Advertising: 6.10. 2024

Dimensions in mm

Format
Width Height Bleed
2/1 spread 430 280 3
2/1 spread in page layout 416 246 - €6.750
1/1 spread 215 280 3
1/1 spread in page layout 190 246 - GEL
1/2 spread width 190 18 -
1/2 spread height 93 246 - €2100
1/3 spread width 190 77 -
1/3 spread height 60 246 - G
Headline label 107 280 3 € 4,350
Z-gate 421 280 3 €8,600
2nd cover page 215 280 3 € 4,750
1st magazine page 215 280 3 €4,750
Other pages before the editorial 215 280 3 € 4,350
1/3 height by the editorial 60 246 3 €2,750
3rd cover page 215 280 3 € 4,450
4th cover page 215 280 3 € 6,150
2/1PR 5,000 characters, 2-8 pictures, logo € 6,750
1/1PR 2,500 characters, 2-4 pictures, logo € 3,900
1/2 PR width .
1/2 PR height 1,250 characters, 1-2 pictures, logo €2,100
2/3 PR width .
2/3 PR height 2,000 characters, 12 pictures, logo € 2,650
Editorial section*
(news and information not previo- 450 characters, 1 picture € 1,500
usly published in the magazine)
2/1 purchasing tips** €1,650
1/1 purchasing tips** €900
1/2 purchasing tips** €550
Product placement 250 characters, 1 picture €900
Branding columns logo €2,500
; T minimum price
Inserted advertisements € 2,800
Atypical formats dimensions and price depend on specifications

* News and information is published in the editorial section only if it has not appeared before in M6j dom. The
editorial board reserves the right to make grammatical, stylistic and formal changes to the delivered text and
to edit it. The editorial section is not intended for publication of general information about the producer and

range of merchandise.

** Purchasing tips are set by the editorial office according to the magazine’s layout. The column is intended to
present products together with their price.
*** Final price for insertions and pastings will be determined by the size and weight after the sample has

been delivered. The price will be affected by the number of inserted supplements and by current postal and

handling charges.

EXTRA CHARGE: 10% for requested placement
DISCOUNTS: 15% agency commission for contract partners only

CANCELLATION FEES

50% of the price if cancelled prior to the deadline for an issue as indicated in the editorial calendar.
100% of the price if cancelled after the deadline for an issue as indicated in the editorial calendar.

1/1 spread
215 x 280 mm
€ 3,900

1/2 width
190 x 118 mm
€ 2,100

Full or partial-page advertisements

1/1PR

€ 3,900
3,600 characters
2-4 photos
1logo

1/2 height
93 x 246 mm
€ 2,100

Prices are exclusive of VAT. Prices are valid from 1 September 2023 to 31 August 2024.
General Terms and Conditions can be found on page 70.
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Who reads Zelené Byvanie

It is aimed at readers that intend to reconstruct or build their
homes with environmentally friendly and non-toxic materials. The
magazine contains information for readers about how to save
money when they reconstruct their homes and afterward live in

them, and tells readers what technologies they can use for heating

and air-conditioning. Part of Zelené Byvanie is devoted to Green
Renovation and the assistance programs that have sprung across
Europe from it.

Among women and men

58% o 4%
are women are men renovating
interested in living the inside and
economically and in outside of their

an environmentally homes.
friendly manner.

21% 32% 23% 19% 5%
Age 20-29/30-3940-49 50-59 6069

Why advertise in Zelené Byvanie

01 Readers are looking to reconstruct or build their homes with
modern, affordable technology.

02 The magazine caters specifically to the target group of
homeowners that want to reconstruct and furnish their homes
both economically and in an environmentally friendly way.

03 Effective distribution of the entire print-run to target readership
with unsold copies enclosed free of charge with current issues
of home and living magazines.

04 Every reader of the magazine browses or reads it on average
3.4 times (source: GFK survey).

05 Advertising in the magazine is among the most influential
factors driving purchasing decisions (Source: GFK survey).

General information

25,000

Circulation: 25,000
Frequency: four times a year read each issue
Number of pages: 100 of Zelené Byvanie
Price: €2.99

16th year
Distribution

- Subscriptions

- Newsstands and print shops

- Department stores and hypermarkets — Tesco, Billa, Kaufland,
Terno, COOP, Metro, OMYV, Slovnaft, Lukoil

- Sold online at www.jagastore.sk and www.predplatne.jaga.sk

What they earn
53% of readers are middle
class and average income.
26% of the readers are upper
class and high income.
21% of readers have low
incomes.

26%
high income

53%
average income

21%
low income

. 54w Where they

live in a residential unit .

live
54% of readers live
in a residential unit.
46% of readers live

46% .
in a house.

live in a house

Source: Survey of 1,352 respondents answering an online reader questionnaire on zelenaobnovoa.sk
about how they would imagine a magazine on environmentally sustainable living should look like.
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ISSUE DEADLINES ISSUE DATE HOME FURNISHINGS CONSTRUCTION GARDEN
Zelené By'vanie 4/2023 - Kitchen - Low-cost appliances: - Passive houses - Organic gardening
ORDERS: 6.11. 2023 « Furniture Kitchen ventilator ho- - Series: Floor and wall heating
MATERIALS: - Hobby painting ods, hobs and ovens - Expert advice
Editorial assistance:  26.10. 2023 - Flooring - Appliance testing - Log houses
Advertorials: 6.11. 2023 24.11. 2023 - Healthy lifestyles - Series: Fireplace heating
Advertising: 9.11. 2023 - Bathrooms - Reconstructing cottages and cabins

- Building cottages and cabins
Zelené By'vanie 1/2024 - Kitchen - Low-cost appliances: - Passive houses - Organic gardening
ORDERS: 5.3.2024 « Furniture Cooktops and hot - Series: Central heating
MATERIALS: - Hobby painting plates - Expert advice
Editorial assistance: 23.2.2024 25. 3. 2024 - Appliance testing « Reconstructing cottages and cabins
Advertorials: 6.3.2024 - Building cottages and cabins
Advertising: 12. 3. 2024
Zelené Byvanie 2/2024 - Bathrooms - Low-cost appliances: - Smart homes - Organic gardening
ORDERS: 27.5.2024 - Furniture Refrigerators and Series: Central heating Hard paving
MATERIALS: « Hobby painting freezers - Expert advice
Editorial assistance: 16. 5. 2024 - Healthy lifestyles - Appliance testing - Log houses
Adbvertorials: 28.5.2024 - Bathrooms - Series: Heat pumps
Advertising: 3.6.2024 14. 6. 2024 - Expert advice
- Insulation
« Reconstructing cottages and cabins
- Building cottages and cabins
Zelené Byvanie 3/2024 - Bathroom - Low-cost appliances: - Energy-saving homes - Organic gardening
ORDERS: 26. 8.2024 - Furniture Washers and dryers - Series: Heat pumps Hard paving
MATERIALS: + Hobby painting - Appliance testing - Expert advice
Editorial assistance: ~ 15.8.2024 | 13.9.2024 - Insulation )
Advertorials: 27. 8.2024 - Reconstructing cottages and cabins
Adbvertising: 2.9.2024 - Building cottages and cabins
Zelené By'vanie 4/2024 - Kitchen - Low-cost appliances: - Passive houses - Organic gardening
ORDERS: 5.11.2024 - Furniture Kitchen ventilator ho- - Series: Floor and wall heating
MATERIALS: « Hobby painting ods, hobs and ovens - Expert advice
Editorial assistance: ~ 25.10. 2024 - Flooring - Appliance testing - Log houses
Advertorials: 6.11.2024 | 25.11.2024 | - Healthy lifestyles - Series: Fireplace heating
Advertising: 12. 11. 2024 - Bathrooms - Reconstructing cottages and cabins
- Building cottages and cabins
. o o
Formatting and advertising rates Non-standard formats

Dimensions in mm

Width Height Bleed

(U] 2/1spread 420 275 3 €5700
¥4 2/1 spread in page layout 380 243 - !
72 Column
b= 1/1spread 210 275 3 .
= ) €3,300 branding
[a4 1/1 spread in page layout 175 243 - 2500
I 1/2 spread width 175 13 - 1900 Mo 2200 Product
2] 1/2 spread height 83 243 - ' +1°9 placement
1/3 spread width 175 73 - € 900
1/3 spread height 55 243 _ €1,350 Matgrials: I350 character;;
roduct photo, name an
E 2nd cover page 210 275 3 € 3,900 P desl;:ripF;ion; price and
Fa] 1st magazine page 210 275 3 €3,900 size; web contact
j Other pages before the editorial 210 275 3 € 3,700
[ 1/3 height by the editorial 55 243 - €2,350
3rd cover page 210 275 3 € 3,650
4th cover page 210 275 3 € 4,600
E 2/1PR 5,000 characters, 2-5 pictures, logo €5,700
1/1PR 3,400 characters, 2-4 pictures, logo € 3,300
1/2 PR width A
1/2 PR height 1,700 characters, 1-2 pictures, logo €1,900
2/3 PR width 2,200 characters, 1-2 pictures,
2/3 PR height logo €2,300
a4 Editorial section*
% (news and information not previo- 450 characters, 1 picture €1,200
I usly published in the magazine) . .
9 2/1 purchasing tips** €1,650 Edgorlzzj.page
1/1 purchasing tips** €900 randing
1/2 purchasing tips™* €550 Material§~ 1,5%9:9aracters
Product placement 250 characters, 1 picture €900 inclu&ing spaces; Purchasing
Branding columns logo €2,500 1 P"Oducg PhOttO:tPrice; tips
Inserted advertisements*** T (BAEE veb contac €9001/1 spread
€2,800 Materials: product
Atypical formats dimensions and price depend on specifications photo, name and

description; price
and size;
web contact

* News and information is published in the editorial section only if it has not appeared before in Zelené
Byvanie. The editorial board reserves the right to make grammatical, stylistic and formal changes to the
delivered text and to edit it. The editorial section is not intended for publication of general information
about the producer and range of merchandise.

** Purchasing tips are set by the editorial office according to the magazine's layout. The column is intended
to present products together with their price.

*** Final price for insertions and pastings will be determined by the size and weight after the sample has
been delivered. The price will be affected by the number of inserted supplements and by current postal and
handling charges.

EXTRA CHARGE: 10% for requested placement

DISCOUNTS: 15% agency commission for contract partners only Prices are exclusive of VAT. Prices are valid from 1 September 2023 to 31 August 2024.
CANCELLATION FEES: 50% of the price if cancelled prior to the deadline for an issue as indicated in the editorial General Terms and Conditions can be found on page 70.

calendar. 100% of the price if cancelled after the deadline for an issue as indicated in the editorial calendar.
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Who reads Urob si sam?

The typical reader is a man with an average age of 42 years
who owns a house and a garden and supports his family. He
likes being at home, is practical and skillful. In his spare time
he likes to enhance and improve the interior of the house,
yard and garden. Women of working age who often do their
own home and garden improvements also read Urob si sam.

Looking to reconstruct

[~
66%

of readers are planning
to reconstruct or are
reconstructing their
homes.

1%

of readers are
preparing to build their
home or are building it
now.

Property owners

70% of readers own a house.

74%

own a house 42% of readers have

a garden.

Ako skladovat jablka

Why advertise in Urob si sam?

01

02

04

05

Most read and best-selling magazine for do-it-yourselfers and
people looking to renovate their homes.

Medium with the highest affinity marketing for its target group

- men of working age who own a house and are preparing to
reconstruct it.

Effective distribution of the entire print-run to target readership
with unsold copies enclosed free of charge with current issues of
home and living magazines.

Urob si sdm has long been among the top ten of best-selling
monthly magazines in Slovakia.

Advertising in the magazine is among the most influential factors
driving purchasing decisions (Source: GFK survey).

General information

Readers: 111,000 per month
Circulation: 24,000 (audited by ABC Slovakia)
Frequency: monthly + three special issues ll -l -I OOO
Number 9
of pages: 80-96 read each issue
Price: €1.60 of Urob si sam
44th year
Source: National survey of
readers by MML-TGI
Distribution

- Subscriptions

- Newsstands and print shops
- Department stores and hypermarkets — Tesco, Lidl, Billa, Kaufland,

Terno, COOP, Metro, OMV, Slovnaft, Lukoil

- Sold online at www.jagastore.sk and www.predplatne.jaga.sk

yourselfers improving

Age

05% 58%292% 27% 19% 18,5%
under 20 |21-30 31-40 41-50 51-60/ 60+

Among men and women

73% ¢ 27%
of readers are women
W and their numbers
a A

of readers are men
especially do-it-
have increased since
the new layout was
introduced.

their homes by
themselves.

Top topics of interest
Advice on gardens and garden
structures

Working with wood

Practical household advice
Reconstructing and maintaining
a home

Handy little gadgets

Work tools tested

Manuals for beginners

How construction
and reconstruction is
financed

16 %
combination own
resources and
building society
19% savings

combination

6%

do ni‘fown 30% of readers own ow:r'l'gslg:;ces g b‘;':mg foan
any P';°Pe"tY o :2;; . a residential unit. building
ha“;‘a 21% of readers own :::::;1
cottage of 309 a cottage or cabin 54%
cabin owna 3% of readers do not own own resources
resn:ll:il:tlal property.

Source: Survey of 1,651 respondents answering questions in a reader opinion poll.

54% own resources.

19% combination own resources
and loan.

16% combination own resources
and building society savings.
6% home building loan.

5% building society savings.



Most read DIY magazine

HOM

ISSUE DATE MAIN TOPIC HOBBIES RECONSTRUCTION GARDEN

E AND
CONSTRUCTION

Urob si sam 12/2023 + Main theme: floor + Techniques - Series: Shell construction |- Reconstruction - Diseases and pests
ORDERS: 31.10. 2023 coverings - Paint coatings - Monthly advice
MATERIALS: o - Feature: gift ideas - tools |- Tools and equipment

20. 11. 2023

20

21

Editorial assistance:  23.10. 2023 - Materials and pro-
Advertorials: 31.10. 2023 ducts
Advertising: 6.11.2023
Urob si sam 1/2024 - Techniques - Series: Shell construction |- Reconstruction - Diseases and pests
ORDERS: 28. 11. 2023 . _Il?airlﬂ: co:caitings' - Monthly advice
MATERIALS: - Tools and equipment
Editorial assistance: 16, 11.2023 | 14+ 122023 - Materials and pro-
Advertorials: 28.11. 2023 ducts
Advertising: 1.12.2023
Urob si sam 2/2024 - Main theme: Bathroom - Techniques - Roofing - Reconstruction - Diseases and pests
ORDERS: 4.1.2024 renovation - Paint coatings - Series: Shell construction - Monthly advice
MATERIALS: 19. 1. 2024 - Tools and equipment - Greenhouses
Editorial assistance: ~ 25.12. 2023 s - Materials and pro-
Advertorials: 4.1.2024 ducts
Advertising: 8.1.2024
Urob si sam 3/2024 - Main theme: - Techniques - Series: Shell construction |- Reconstruction - Diseases and pests
ORDERS: 1.2. 2024 Foundations - Paint coatings - Constructing a patio - Monthly advice
MATERIALS: 19. 2. 2024 |’ Feature: Interior flooring |- Tools and equipment
Editorial assistance: 23.1.2024 M - Materials and pro-
Advertorials: 2.2.2024 ducts
Advertising: 6.2.2024
Urob si sam 4/2024 - Main theme: Shell construc-|- Techniques - Roofing - Reconstruction - Diseases and pests
ORDERS: 6.3.2024 tion — starting to builda |- Paint coatings - Series: Shell construction - Monthly advice
MATERIALS: 22.3.2024 | house - Tools and equipment - Gardening tools
Editorial assistance: 26.2.2024 OO - Feature: Roofs, patios, wa- |- Materials and pro- . Raised flower beds
Advertorials: 7.3.2024 terproofing foundations- ducts
Advertising: 1. 3.2024 Starting to build a house
Urob si sam 5/2024 + Main theme: Roofing - Techniques - House stairs - Reconstruction - Diseases and pests
ORDERS: 3.4.2024 - Feature: Renovation, balconies |- Paint coatings « Insulating construction |- Imagining terraces + Monthly advice
MATERIALS: and patios, garden gazebos, |- Tools and equipment materials and balconies
Editorial assistance: 25.3.2024 | 19. 4. 2024 log houses, modern'interiors |- Materials and pro- - Dry construction
Advertorials: 4.4.2024 and exterior floors ducts - Series: Shell construction
Advertising: 8.4.2024 - Building materials, wall

and floor tiles
Special Issue 1/2024 Reconstruction planning, |- Windows and doors |- Floors and tiles
Vﬁ‘]at to Eu| d from budgeting, designing - Plaster and screeds - Home safety
ORDERS: 1.4.2024 | 29. 4. 2024 Major guide to home - Structural work - Technical equipment |- Saunas
MATERIALS: Special issue on sale - Construction materials for houses

construction

Editorial assistance: 2. 4.2024 for 3 months - Thermal insulation and |- Taking advantage of
Advertorials: 12. 4. 2024 soundproofing sustainable resources
Advertising: 16. 4. 2024

f e - Main theme: Exterior tiles |- Techniques - Series: Shell construction |- Reconstruction - Diseases and pests
gRrD%ESSI sam 61202245 2024 - Feature: Painting interiors |- Paint coatings - Garden houses - Monthly advice
MATERIALS: o and exteriors, lawn ma- |- Tools and equipment - Pavements and rein-
Editorial assistance: 23. 4.2024 20. 5. 2024 intenance - Materials and pro- forced surfaces
Advertorials: 3.5.2024 ducts Pools
Advertising: 7.5.2024

FPY + Main theme: Painting and |- Techniques - Roofing - Roofing - Diseases and pests
g{&ESSI sam 7/202346 2024 preserving wood - Paint coatings - Masonry materials - Masonry materials - Monthly advice
MATERIALS: e - Feature: Garden firepla- |- Tools and equipment |- Series on structural work |- Series on structural - Pavements and
Editorial assistance: 23.5.2024 19. 6. 2024 ces, interior and exterior |- Materials and pro- work reinforced surfaces
Advertorials: 4.6.2024 colors ducts -Pools
Advertising: 6. 6.2024 - Composting
Specia| Issue 2/2024 - Economical living - Reconstruction using |- Organic gardening

o .1 - Sustainable construction | environmentally
I\?I:I’ to save energy and Sustainability, - Circularity of materials friendly technology
ORDERS: 12. 6. 2024 28. 6. 2024 circularity, when furnishing a home
g 2o Special issue on sale .

MATERIALS: savings
Editorial assistance: 3.6.2024 fior S e 9
Advertorials: 13. 6. 2024
Advertising: 17. 6. 2024

- Main theme: Ponds and

- Techniques

- Series: Shell construction

+ Reconstructing

- Diseases and pests

(t)j{l%BSSI sam 8I202:’>47 2024 filling them + Paint coatings bathrooms - Monthly advice
MATERIALS: o 19.7.2024 |° Feature: Bathroom - Tools and equipment - Gazebos and pergolas |- Composting
Editorial assistance: 24. 6.2024 o /. renovation, ponds and - Materials and pro-
Advertorials: 4.7.2024 keeping them filled ducts
Advertising: 8.7.2024
Urob si sam 9/2024 « Main theme: Overview of |- Techniques - Dry construction - Reconstruction - Diseases and pests
ORDERS: 1. 8. 2024 central heating - Paint coatings - Cements and concrete - Monthly advice
MATERIALS- o - Feature: Balconies and - Tools and equipment additives . Pavements and
Editorial assistance: 23.7.2024 19. 8. 2024 (a):it%sr;‘vi/:;g:srooﬁng . Igitce;;ials and pro- . I-:S:J:aecfelrseplaces and reinforced surfaces
Advertorials: 2.8.2024
Adz::t?sril:gf 6.8.2024 - Series: Shell construction
Fapers - Main theme: Shell + Techniques - Heating a house - Reconstruction - Diseases and pests
g{s’EESSI sam lolzoz,zg 2024 construction before - Paint coatings - Patios and balconies - Monthly advice
MATERIALS: e winter - Tools and equipment |- Insulation materials
Editorial " t ) 23.8.2024 19. 9. 2024 |. Feature: Waterproofing - Materials and pro- - Series: Shell construction
Adl or;a ?Sls!S ance: 49 2024 chimneys, preheating ducts - House fireplaces and furnaces
Adver orials: . 9. ] o - Lighting
vertising: 6.9.2024 season boiler aintenance

0 - Reconstruction planning, |- Windows and doors - Floors and tiles
aggg:‘asltlrs‘fgﬁnslzao gme budgeting, des%ning - Plaster and screeds |- Home safety
ORDERS: 9 13.9.2024 | 30.9. 2024 . . - Shell construction - Technical equipment |- Saunas
MATERIALS: o ity Major guide to home - Construction materials for houses
Editorial assistance: 3.9.2024 | g o construction o Them:la' lﬂsfylatlon and |- Taking adb\iantage of
Advertorials: 13.9. 2024 soundproofing sustainable resources
Advertising: 17. 9. 2024

Urob si sam 11/2024

« Main theme: Replacing

a roof

- Techniques
- Paint coatings

- Roofing
- Modern heating elements

+ Reconstruction

- Diseases and pests
+ Monthly advice

ﬁﬁ?&g&s 3.10.2024 - Feature: Autumn garden |- Tools and equipment |- Series: Shell construction - Winter cleaning
Editorial assistance: 23.9.2024 18. 10. 2024 cleaning, replacing or - Materials and pro- - Floor coverings

Advertorials: 3.10. 2024 repairing a roof? ducts

Advertising: 7.10. 2024

Urob si sam 12/2024
ORDERS: 31.10
MATERIALS:

. 2024

- Main theme: Floor

coverings

- Feature: Gift ideas - tools

- Techniques
- Paint coatings
- Tools and equipment

Editorial assistance:  22.10.2024 | 18- 11. 2024 - Materials and pro-
Advertorials: 31.10. 2024 ducts
Advertising: 5.11. 2024

Series: Shell construction

- Reconstruction

- Diseases and pests
- Monthly advice

Urob si sam 1/2025
ORDERS: 28.1
MATERIALS:

- Techniques
- Paint coatings
- Tools and equipment

Editorial assistance:  19.11.2024 | 16+ 12. 2024 - Materials and pro-
Advertorials: 29.11.2024 ducts
Advertising: 3.12. 2024

Series: Shell construction

+ Reconstruction

- Diseases and pests
- Monthly advice
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Formatting and advertising rates Non-standard formats

Dimensions in mm

Width Height Bleed

Format

[O] 2/1spread
z 3 €5,700
bp] 2/1spread in page layout 400 267 - Column
(o 1/1spread 210 297 3 brandin
i ), : di layout 193 267 €330 €2 500g Product
spread In page layou - »
2 . v Materials: logo placement
P 1/2 spread width 193 129 - 1900
1/2 spread height 95 267 - el Materials: product photo,
name and desquptlgn;
1/3 spread width 193 84 - price and packing size;
€1,350 web contact
1/3 spread height 62 267 -
ﬁ 2nd cover page 210 297 3 € 3,900
9[ 1st magazine page 210 297 3 € 3,900
Iﬂ Other pages before the editorial 210 297 3 € 3,700
1/3 height by the editorial 62 267 - €2,350
3rd cover page 210 297 3 € 3,650
4th cover page 210 297 3 € 4,600
2/1PR 5,000 characters, 2:5 pictures, logo €5,700 * News and information is published in the editorial
1/1 PR 14,000 characters, 2-4 pictures, logo| € 3,300 section only if it has not appeared before in Urob si
1/2 PR width . sadm. The editorial board reserves the right to make
wi 2,000 characters, 1-2 pictures, €1.900 grammatical, stylistic and formal changes to the
1/2 PR height logo ’ delivered text and to edit it. The editorial section is
8 not intended for publication of general information
2/3 PR width 3,000 characters, 1-2 pictures, €2.300 about the producer and range of merchandise.
2/3 PR height logo g ** Final price for insertions and pastings will be
— — determined by the size and weight after the sample . .
Edltorla! sect|qn ) 450 characters, 1 picture, price has been delivered. The price will be affected by EdltOI’IaI page
(news and information not previously d €1,200 . .
published in the magazine) and contact the number of méerted supplements and by current brand|ng
450 characters, 1 picture, price postal and handling charges. €1,200
Purchasing tips (1 product) and cc’)ntact ' €1,200 Prices are also determined by the number of Materials: 4'50 characters
inserted attachments and current postage and including spaces;
Product placement 250 characters, 1 picture €900 handling fees 1 product photo; price;,
Branding columns logo €2,500 EXTRA CHARGE: 10% for requested placement web contact
. ) DISCOUNTS: 15% agency commission for
Inserted advertisements*** mm(l:mzu?;o%nce contract partners only
! CANCELLATION FEES:
typical formats imensions and price depend on specifications 50% of the price if cancelled prior to the
Atypical fi d d price depend pecifi p p
deadline for an issue as indicated in the
Prices are exclusive of VAT. Prices are valid from 1.9.2023 to 31.8.2024 editorial calendar. 100% of the price if
General Terms and Conditions can be found on page 70. cancelled after the deadline for an issue as
22 indicated in the editorial calendar.

Full or partial-page advertisements

2/3 PR width

€ 2,300
3,000 characters
1-2 photos 1/1PR
1/1 spread logo 2/3 PR width € 3,300
210 x 297 mm €2,300 4,000 characters
€ 3,300 3,000 characters, 2-4 photos
1-2 photos 1logo
logo
1/2 spread 1/3 spread
95 x 267 mm 5 x 267 mm
€ 1,900 €1,350
1/2 spread
193 x 129 mm 1/3 spread
€100 193 x 84 mm
€1,350

23



Zahrada

Magazine with gardening tips

PARADAJOK
V HODNOTE 1,20€!

5 ZADARMO SEMIENKA

Zdhiada =

uzrrKovA A OKRASNA ZAHRADA = APRIL * %2/2023 = 1,59€
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Who reads Zahrada

The typical reader is a woman in her thirties, forties or
fifties, although men of the same age read it, too. Readers
own a garden and are practical, skilled and spend a lot

of time at home. In any season of the year, they enjoy
gardening and making home improvements to exteriors.
Readers spending their leisure time in the garden growing
plants and raising animals are also rolling up their sleeves
to put the finishing touches on something new to beautify
the outside of their homes. They love planting flowers and
growing their own fruits and vegetables. Especially for
women, the magazine provides inspiration with ideas for
them to create simple garden decorations themselves.

who see their gardens as
a place to relax and grow

Why advertise in Zdhrada

01 It provides readers with many ideas for gardening and raising
livestock with everything readers need to keep a garden or run
a farm.

The entire print-run is effectively distributed to its target
audience with unsold copies enclosed free of charge with
current issues of home and living magazines.

The only gardening magazine that takes you through what to
do step-by-step.

Zahrada readers reconstructing their houses and cottages
have a lot of interest in browsing the advertisements for the
materials and tools used in homes and gardens.

87,000

02

03

04

General information

Readers: 87,000
Circulation: 32,000 copies read each issue
Frequency: ten times per year of Zahrada.
Number
of pages: 64 - 96 Source: National survey of
Price: €1.59 readers by MML-TGI

10th year
Distribution

- Subscriptions

- Newsstands and press shops

- Department stores and hypermarkets — Tesco, Billa, Lidl,
Kaufland, Terno, COOP, Metro, OMV, Slovnaft, Lukoil

- Sold online at www.jagastore.sk and www.predplatne.jaga.sk

Among men and women

58% 42%

of readers are women of readers are men

& 4 interested in the
magazine’s more
technical and complex
topics and gardening
ideas.

N

their own food.

Garden owners

74% -I 26.5%

ree
. N re
Where they live f . rrr| | of readers own
of readers own a house ﬂﬂm [ 2 residential unit
520/ with a garden. with a balcony.
(o]
()
live in rural 21.56 15.5%
Age environments of readers own a garden. {b of readers own
rer o a cottage or cabin
o, rer .
0% 55% 26% 18,5 % 29,5 % 486 I- e -I 1.56 with a garden
under20 |21-30/31-40 41-50 51-60 61+ live in urban ~ [ have other arrangements. around it.
environments
Planning improvements
Where they look for

1%

82% |
of readers I of reade'rs
are making are looking to '
changes to I reconstruct their
balconies or are

their gardens. .
reconstructing

them.

Source: Survey of 1,005 respondents answering questions in a reader opinion poll.

25

on ;ocial o o
networks  gardening tips
B 38% in magazines.

46% at websites.

7.5% at websites.

8.5% within their families or

among friends

46%
at websites



Zahrada

Best advertising combination!
Casopis Zahrada + web zahrada.sk
527,000 readers each month!

Magazine with gardening tips

RECREATIONAL

BUILDING AND

ISSUE DEADLINES ISSUE DATE GARDEN HOBBIES GARDENING RECONSTRUCTION LIVESTOCK FARMING
ZA'HRADA 7/2023 - Gardening ideas - Decorative and home gardening | - Landscaping - Raising livestock
ORDERS: 18. 8. 2023 - Painting - Monthly advice - Lawn maintenance - Diseases and pests
MATERIALS: 6.9.2023 |- Tools and equipment - Shopping lists - Patios, gazebos and pools
Editorial assistance: 8. 8.2023 . o - Materials and products | - Diseases and pests - Pavements and reinforced surfaces
Advertorials: 18. 8.2023 - Fencing
Advertising: 23.8.2023 - Garden lighting
ZAHRADA 8/2023 - Gardening ideas - Decorative and home gardening | - Landscaping - Raising livestock
ORDERS: 22.9.2023 - Painting - Monthly advice - Lawn maintenance - Diseases and pests
MATERIALS: 10.10. 2023 | Tools and equipment - Shopping lists - Patios, gazebos and pools
Editorial assistance:  13. 9. 2023 ° Y - Materials and products | - Diseases and pests - Pavements and reinforced surfaces
Adpvertorials: 22.9.2023 - Fencing
Advertising: 27.9.2023
ZAHRADA 9/2023 - Gardening ideas - Decorative and home gardening | - Landscaping - Raising livestock
ORDERS: 27.10. 2023 - Painting - Monthly advice - Lawn maintenance - Diseases and pests
MATERIALS: 14.11. 2023 | Tools and equipment - Shopping lists - Patios, gazebos and pools
Editorial assistance:  18.10. 2023 s i - Materials and products | - Diseases and pests - Pavements and reinforced surfaces
Advertorials: 27.10. 2023 - Fencing
Advertising: 2.11.2023
ZAHRADA 10/2023 Gardening ideas - Decorative and home gardening | - Landscaping - Raising livestock
ORDERS: 29.11. 2023 - Painting - Monthly advice - Lawn maintenance - Diseases and pests
MATERIALS: 15.12. 2023 | Tools and equipment - Shopping lists - Patios, gazebos and pools
Editorial assistance:  20. 11. 2023 o e - Materials and products | - Diseases and pests - Pavements and reinforced surfaces
Advertorials: 29.11. 2023 - Fencing
Advertising: 4.12. 2023
ZAHRADA 1/2024 - Gardening ideas - Decorative and home gardening | - Landscaping - Raising livestock
ORDERS: 9.1.2024 - Painting - Monthly advice - Lawn maintenance - Diseases and pests
MATERIALS: 25.1.2024 |° Tools and equipment - Shopping lists - Patios, gazebos and pools
Editorial assistance:  29.12. 2023 o - Materials and products | - Diseases and pests - Pavements and reinforced surfaces
Advertorials: 10. 1. 2024 - Fencing
Advertising: 12.1. 2024
ZAHRADA 2/2024 - Gardening ideas - Decorative and home gardening | - Landscaping - Raising livestock
ORDERS: 15. 2. 2024 - Painting - Monthly advice - Lawn maintenance - Diseases and pests
PODKLADY: 1.3.2024 |- Tools and equipment - Shopping lists - Patios, gazebos and pools
redakéna spolupraca 5. 2.2024 . - Materials and products | - Diseases and pests - Pavements and reinforced surfaces
Advertorials: 15. 2. 2024 - Fencing
Advertising: 19. 2. 2024

26
ZAHRADA 3[2024 - Gardening ideas - Decorative and home gardening | - Zahradny architekt - Raising livestock
ORDERS: 3.2024 - Painting + Monthly advice . Udrzba travnika - Diseases and pests
MATERIALS: - Tools and equipment - Shopping lists - Terasy a altanky, bazény
Editorial assistance: 1.3.2024 | 8.4.2024 |.Materials and products | - Diseases and pests - Spevnené plochy, chodniky
Advertorials: 21. 3.2024 - Oplotenie
Advertising: 25.3.2024 - Dlazby a obklady v zéhrade
ZA'HRADA 4/2024 - Gardening ideas - Decorative and home gardening | - Landscaping - Raising livestock
ORDERS: 25. 4. 2024 - Painting + Monthly advice - Lawn maintenance - Diseases and pests
MATERIALS: - Tools and equipment - Shopping lists - Patios, gazebos and pools
Editorial assistance:  16. 4. 2024 13. 5.2024 | . vaterials and products | - Diseases and pests - Pavements and reinforced surfaces
Advertorials: 26.4.2024 - Fencing
Advertising: 30. 4. 2024 - Pools
ZAHRADA 5/2024 - Gardening ideas - Decorative and home gardening | - Landscaping - Raising livestock
ORDERS: 30. 5. 2024 - Painting - Monthly advice - Lawn maintenance - Diseases and pests
MATERIALS: 17. 6. 2024 |° Tools and equipment + Shopping lists - Patios, gazebos and pools
Editorial assistance: ~ 21. 5. 2024 . - Materials and products | - Diseases and pests - Pavements and reinforced surfaces
Advertorials: 31.5.2024 - Fencing
Advertising: 4.6.2024 - Pools
ZAHRADA 6/2024 - Gardening ideas - Decorative and home gardening | - Landscaping - Raising livestock
ORDERS: 11.7.2024 - Painting - Monthly advice - Lawn maintenance - Diseases and pests
MATERIALS: 29.7.2024 |- Tools and equipment - Shopping lists - Patios, gazebos and pools
Editorial assistance: 2.7.2024 ° 0 - Materials and products | - Diseases and pests - Pavements and reinforced surfaces | TRADE FAIR
Advertorials: 12.7. 2024 - Fencing AGROCOMPLEX 2024
Advertising: 16.7. 2024
ZAHRADA 7[2024 - Gardening ideas - Decorative and home gardening | - Landscaping - Raising livestock
ORDERS: 8.2024 - Painting + Monthly advice - Lawn maintenance - Diseases and pests
MATERIALS: 6.9.2024 |- Tools and equipment - Shopping lists - Patios, gazebos and pools
Editorial assistance: 12. 8. 2024 .o - Materials and products | - Diseases and pests - Pavements and reinforcedsurfaces
Advertorials: 22.8.2024 - Fencing
Advertising: 23.8.2024 - Garden lighting
ZA'HRADA 8/2024 - Gardening ideas - Decorative and home gardening | - Landscaping - Raising livestock
ORDERS: 24.9.2024 - Painting + Monthly advice - Lawn maintenance - Diseases and pests
MATERIALS: 10.10. 2024 | ° Tools and equipment - Shopping lists - Patios, gazebos and pools
Editorial assistance: 13. 9. 2024 c e « Materials and products | - Diseases and pests - Pavements and reinforced surfaces
Advertorials: 25.9.2024 - Fencing
Advertising: 27.9.2024
ZAHRADA 9[2024 - Gardening ideas - Decorative and home gardening | - Landscaping - Raising livestock
ORDERS: 8. 10. 2024 - Painting + Monthly advice - Lawn maintenance - Diseases and pests
MATERIALS: 13.11. 2024 | Tools and equipment - Shopping lists - Patios, gazebos and pools
Editorial assistance:  17.10. 2024 M - Materials and products | - Diseases and pests - Pavements and reinforced surfaces
Advertorials: 29.10. 2024 - Fencing
Advertising: 31.10. 2024
ZAHRADA 10[2024 - Gardening ideas - Decorative and home gardening | - Landscaping - Raising livestock
ORDERS: 8. 11. 2024 - Painting + Monthly advice - Lawn maintenance - Diseases and pests
MATERIALS: 16.12. 2024 | Tools and equipment - Shopping lists - Patios, gazebos and pools
Editorial assistance:  19.11. 2024 ° e - Materials and products | - Diseases and pests - Pavements and reinforced surfaces
Advertorials: 29.11. 2024 - Fencing
Advertising: 3.12.2024
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ADVERTISING

LEADER

PR

OTHER

Magazine with gardening tips

Formatting and advertising rates

Dimensions in mm

Format Width  Height  Bleed

2/1 spread 420 297 3

€5,700
2/1 spread in page layout 400 267 -
1/1 spread 210 297 3

€ 3,300
1/1 spread in page layout 193 267 -
1/2 spread width 193 129 -

€1,900
1/2 spread height 95 267 -
1/3 spread width 193 84 -

€1,350
1/3 spread height 62 267 -
2nd cover page 210 297 3 €3,900
1st magazine page 210 297 3 € 3,900
Other pages before the editorial 210 297 3 €3,700
1/3 height by the editorial 62 267 - €2,350
3rd cover page 210 297 3 € 3,650
4th cover page 210 297 3 €4,600
2/1PR 5,000 characters, 2-5 pictures, logo € 5,700
1/1PR 4,000 characters, 2-4 pictures, logo €3,300
1/2 PR width 2 bi

2,000 characters, 1-2 pictures, €1,900
1/2 PR height logo
2/3 PR width -2 pi
2,000 characters, 1-2 pictures, €2,300
2/3 PR height logo
Editorial section*
(news and information not previo- 450 characters, 1 picture €1,200
usly published in the magazine)
. . 450 characters, 1 picture, price

Purchasing tips (1 product) i €1,200
Product placement 250 characters, 1 picture €900
Branding columns logo €2,500
Inserted advertisements*** minémz"'"sno%rice

Atypical formats

dimensions and price depend on specifications

Prices are exclusive of VAT. Prices are valid from 1.9.2023 to 31.8.2024
General Terms and Conditions can be found on page 70.

Full or partial-page advertisements

1/1 spread
210 x 297 mm
€ 3,300

1/2 width
193 x 129 mm
€1,900

2/3 PR width
€ 2,300
2,000 characters
1-2 photos
logo

1/2 height
95 x 267 mm

€1,900

Non-standard formats

Column
branding
€2,500

Materials: logo

* News and information is published in the editorial
section only if it has not appeared before in Zahra-
da. The editorial board reserves the right to make
grammatical, stylistic and formal changes to the
delivered text and to edit it. The editorial section is
not intended for publication of general information
about the producer and range of merchandise.

** Final price for insertions and pastings will be
determined by the size and weight after the sample
has been delivered. The price will be affected by
the number of inserted supplements and by current
postal and handling charges.

Prices are also determined by the number of
inserted attachments and current postage and
handling fees.

EXTRA CHARGE: 10% for requested placement
DISCOUNTS: 15% agency commission for contract
partners only.

CANCELLATION FEES:

50% of the price if cancelled prior to the deadline
for an issue as indicated in the editorial calendar.
100% of the price if cancelled after the deadline for
an issue as indicated in the editorial calendar.

2/3 PR height
€ 2,300
2,000 characters
1-2 photos
logo

1/3 width
193 x 84 mm
€ 1,350

page branding

Materials: 450 characters

Product
placement
€900

Materials: product
photo, name and
description; price
and packing size;
web contact

Editorial

€1,200

including spaces;
1 product photo;
price; web contact

1/1PR

€ 3,300

4,000 characters
2-4 photos
1logo

1/3 height
62 x 267 mm
€ 1,250



Zahrada | 2025 Zahrada desk calendar
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Zahrada

Kalendar

2025

Rok zahradkara

Aktualne prace, zaujimavosti
a praktické rady do zah .
Branding
€ 4,000
for your logo
on the cover
and for all
52 weeks

365
dni

v okrasnej
iuzitkovej
zahrade

NY
LENDAR

b Pre zahradkzroy

General information
Circulation: 22,000 copies
Target group:

Gardeners that love what they do
Characteristics: 297 x 160 mm format, 60 pages

Distribution
- Newsstands and press shops

full color print, spiral binding

Price: €5.50

- DIY stores
- Sold online at www.jagastore.sk

December 2023 52 /52

2 5 Pondelok O
Prvy sviatok
W vianocny E‘gj \g
2 6 Utorok O
Druhy sviatok ®

W vianocny, Stefan B;k‘g Bg

27 Streda O
Filoména 3

. Py

28 Stvrtok o)
lvana
W Ivona ég‘, ¥
29 Piatok O
Milada
W Natan (@ d
30 Sobota [0)
David
. % @
31 Nedela 0)
Silvester
= % @

v . z

RO’&’I/MMO&O{TGMIE ananasu

Pocas zimy a viano¢nych sviatkov patri ananas

k vyhladavanému ovociu. Dobra dostupnost zdravych
a chutnych ananasovych plodov méze byt prileZitostou
aj na vypestovanie vlatnej rastliny. Plod ananéasu,
pouzivany aj na ziskanie listovej ruzice, viak radsej
nekupujeme vonku na trhovisku, ale rad$ej si ho
zaobstarame v predaijni. Pri kiipe vonku totiz hrozi, Ze plod
bude namrznuty a listova ruzica poskodena chladom.
Ziskanie mladej rastliny z listovej ruzice je jednoduché.
Odrezok zakoreni v pohari s vodou alebo v substréte,
ktory je uréeny na rozmnozovanie rastlin. V tom pripade
koniec zaschnutého odrezka namocime do praskového
stimulatora. Podporime tak zakorenenie a tvorbu
zdravych a silnych korienkov. RychlejSie sa zakoreni
vo svetlom a teplom prostredi, idealna teplota pocas
zakorenovania je 25 az 28 °C. Substrat dobre zavlazime
a nadobu prekryjeme priehladnym igelitovym vreckom.
Vnutri sa vytvori priaznivé mikroklima na zakorenenie.
Substrat by mal byt stale mierne vihky, nie preméacany.
Zakorenenie trva asi jeden az dva mesiace.

Column footer
86 x 30 mm
€1,000
price for an ad on four weeks

Zdhrada P

Branding
€ 4,000
for your logo
on the cover
and on all
52 weeks

ISSUE DEADLINES ISSUE DATE
ZAHRADA 2025 CALENDAR

ORDERS: 17.9. 2024

MATERIALS: Editorial assistance: 5.9.2024 7.10. 2024
Advertorials: 17. 9. 2024

Advertising: 24.9.2024




Most read for architecture and construction

Why advertise in ASB
Ilm |JI [" m 01 Most widely read magazine for architecture and civil
PR n R T e engineering in Slovakia
= 240 02 Highest market affinity among the target group of architects,
= developers, and contractors.

03 91% of ASB readers either decide on purchases of construction
site material and technologies or are involved in the decision-
making process.

Because ASB readers place large orders for technology and
materials, there is a return on your investment for every
customer your advertising wins.

The entire print-run is effectively distributed to its target
audience.

ARCHTERTURS
STAVEGHICTVD
BTMEE

04

05

General information

= Circulation: 6,000
= Frequency: eight times per year + three special issues
o Number of pages: 112 - 160
€ Price: €390
B 31th year
Distribution

- Subscriptions

- Direct mailings to target groups

- Sold at selected print media stands and shops

- Sold at home and building industry trade shows

Z BROWNFIELDU
DOWNTOWN

32

Who reads ASB

A typical reader is a man with either a university or secondary
school education, although university-educated women read it,
too. The vast majority of readers either manage construction

and development companies or are architects. The men and
women who read ASB are of working age and use the information
they find inside for their professional careers, with up to 91% of
readers either deciding or involved in decision-making on the
purchase of construction materials and technologies!

Among men and women

59% %

of readers are men. . 4D

41%

of readers are women.

25%
are architects
engizggrg::lggi:eers 59% of readers manage construction and
9% development companies.
are students 25% of readers are architects and design
7% engineers.
59 R "vestors 9% of readers are studying civil
%

of readers in
construction and
development

39 %
decide
themselves

9%
no decision-making
role

52 %
involved in
decisions

engineering at universities.
7% of readers are developers or investing
in development.

Purchasing decisions

52% of readers are involved
in purchasing decisions.
39% of readers decide on
purchases.

9% of readers are not
involved in purchasing
decisions.

33 Source: Survey of 853 respondents answering questions in a reader opinion poll.

16% 26%

32% 19% 7%

Age 20-29 30-3940-49 50-59 60-69

5%
2/3 of an issue

95%
4/5 of an issue

Intriguing content
95% of readers look
at four-fifths of every
issue.
5% of readers look at
two-thirds of every
issue.
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Most read for architecture and construction

ISSUE DEADLINES

ASB 10/2023 #242
ORDERS: 12.10. 2023
MATERIALS:

Editorial assistance: 3.10. 2023

ISSUE DATE

31.10. 2023

TOPICS

- Construction and suppliers
« Energy-efficient buildings
« Insulation

INTERIORS

- Interiors, designs
and furniture
- Attention to detail

FINANCING

- Financing development
projects and
construction

TRADE FAIRS AND
EVENTS

Advertorials: 12.10. 2023
Advertising: 17.10. 2023
ASB 11 - 12/2023 GREEN « Climate change and the impact - Interiors, designs
#243 on architectural designs and and furniture
ORDERS: 13.11. 2023 construction - Attention to detail
M'A.‘TERIALSZA 30.11. 2023 | ° En;rtg_y-efﬁuev;‘t bmlgmgs:
Editorial assistance: 2. 11.2023 g’ atisa ze:o" °;'§e'dl
Advertorials: 13.11.2023 * Environmentally-triendly
Advertising: 16. 11. 2023 materials for the third millennium
ASB 1-2/2024 #244 « Newly-constructed buildings - Interiors, designs - Financing development | FURNITURE AND
ORDERS: 30.1.2024 - Tourist buildings and hotels and furniture projects and LIVING 2024
MATERIALS: 16.2.2024 | ° Sanitation ware and fittings - Attention to detail construction
Editorial assistance: 19.1.2024 .o - MIPIM 2024
Advertorials: 31.1. 2024
Advertising: 5.2.2024
ASB Special Issue 1/2024
SIF:?EE&LS, 1 2 202 ASB TOP 50 Architectural
Editorial assistance: 8. 2. 2024 7. 3. 2024 Studios in Slovakia Overview of Slovakia’s major architectural studios
Advertorials: 20. 2. 2024
Advertising: 23.2.2024
ASB 3/2024 #245 - Offices and logistics - Interiors, designs - Financing development - CONECO
ORDERS: 4.3.2024 - Administrative buildings and furniture projects RACIOENERGIA
MATERIALS: - Glass and glass facades - Attention to detail and construction 2024
9
Editorial assistance: 29.2.2024 | 26. 3.2024
Advertorials: 8. 3.2024
Advertising: 14. 3. 2024
ASB 4/2024 #246 « Available housing - Interiors, designs - Financing development
ORDERS: 3. 4.2024 - Residential buildings and furniture projects
MATERIALS: and construction - Attention to detail and construction
Editorial assistance: 25.3.2024 | 22.4.2024 | - Windows, doors
Advertorials: 4.4.2024
Advertising: 9.4.2024
ASB 5/2024 #247 - Development - Interiors, designs - Financing development - DEVELOPMENT
ORDERS: 7.5.2024 « Civic construction and furniture projects and SUMMIT 2024
MATERIALS: - Floors and pavement - Attention to detail construction
Editorial assistance: 26. 4. 2024 27.5.2024
Advertorials: 9.5.2024
Advertising: 14. 5. 2024
ASB Special Issue 2/2024
ORDERS: 24.5.2024 o ge
MATERIALS: 12. 6. 2024 TOP 50 Bulldlngs Overview of the largest and most attractive buildings that have been constructed
Editorial assistance: 15.5.2024 . in Slovakia in Slovakia.
Advertorials: 27.5.2024
Advertising: 30. 5.2024
ASB 6 —7/2024 #248 « Urban development and planning | - Development projects - Financing development
ORDERS: 3. 6.2024 « Urban buildings and construction in preparation projects and
MATERIALS: « Roofing construction
Editorial assistance: 23.5.2024 20. 6. 2024
Advertorials: 4.6.2024
Advertising: 7. 6.2024
ASB Speaal Issue 3/2024 - Overview of the 1,350 most successful companies and how they are performing
ORBERC: . 1 % 240 Almanac of the TOP 1,350 - New, yet unpublished categories and rankings
Ecﬁ‘;rfr?;f‘:iistance. 2.9.2024 | 30.9.2024 | construction companies in | - Development projects in preparation
Advertorials: 12. 9. 2024 Slovakia - Macroeconomic analysis and forecasts
Advertising: 17. 9. 2024
ASB 8 — 9/2024 #249 « Architects - Interiors, designs - Financing development - ASB GALA 2024
ORDERS: 3.9.2024 - Sustainability in architecture and furniture projects and
MATERIALS: 22.9.2024 - Facades - Attention to detail construction

Editorial assistance: 25. 8.2024
4.9.2024
9.9.2024

Advertorials:
Advertising:

ASB 10/2024 #250
ORDERS: 14.10. 2024
MATERIALS:

Editorial assistance: 3.10. 2024

31.10. 2024

TOP 50 Developers
in Slovakia

Overview of Slovakia’s major developers

Advertorials: 15.10. 2024

Advertising: 18.10. 2024

ASB 11 - 12/2024 GREEN - Climate change and the impact - Interiors, designs
on architectural designs an and furniture

#251 hi I designs and d f

ORDERS: 12.11. 2024 construction - Attention to detail

MATERIA:LS: o 29. 11. 2024 - Energy-efficient buildings:

Editorial assistance: 1. 11. 2024 M E’ha't isa ze:olro;'s'e?dl

Advertorials: 13.11. 2024 « Environmentally-friendly

Advertising: 18.11. 2024 materials for the third millennium




Most read for architecture and construction

Formatting and advertising rates Non-standard formats

Dimensions in mm
Width Height Bleed

(U] 2/1spread 460 300 3
r4 . € 6,500
‘Z 2/1 spread in page layout 435 266 - Editorial
] 1/1spread 230 300 3
o I €3,700 page
(4 1/1 spread in page layout 197 266 - €1,400
8 o Materials: 650 characters
b 1/2 spread width in page layout 197 127 - Column i{];l’i‘g:gts;::te;;
1/2 spread height 230 150 3 €2,100 branding b ;
1/2 spread length in page layout 92,5 266 - €2,500 contact
1/3 spread width 197 80 - Materials:
° ’ €1,550 logo
1/3 spread height 57 266 -
] Headline label 70 300 3 €4,350
= Z-oate 454 300 3 €7,800
ﬂ 2nd cover page 230 300 3 € 4,550
1st magazine page 230 300 3 € 4,550
Other pages before the editorial 230 300 3 € 4,300
1/3 height by the editorial 57 265,7 - €2,600 * News and information is published in the editorial
section only if it has not appeared before in ASB.
3rd cover page 230 300 3 €4,350 The editorial board reserves the right to make
4th cover page 230 300 3 € 5,800 grammatical, stylistic and formal changes to the
. delivered text and to edit it. The editorial section is
2/1PR headline 4060 characters, lead paragriliph 200-250 € 6,500 not intended for publication of general information
characters, text 5,600 characters, 4-8 pictures, logo about the producer and range of merchandise.
headline 40-60 characters, lead paragraph 200-250 ** Final price for insertions and pastings will be
HAFR characters, text 2,800 characters, 2-4 pictures, logo EEZ00 determined by the size and weight after the
sample has been delivered. The price will be
2/3 PR width headline 40-60 characters, lead paragraph 200-250 €2.600 affected by the number of inserted supplements
2/3 PR height characters, text 1,500 characters, 1-2 pictures, logo ! and by CU”‘:"‘EOS‘G' aﬂddhsﬂd::ng Chab"l.iles-f
Prices are also determined by the number of
1/2 PR width headline 40-60 characters, lead paragraph 200-250 €2100 inserted attachments and current postage and
1/2 PR height characters, text 1,300 characters, 1-2 pictures, logo ’ handling fees
Editorial section* . EXTRA CHARGE: cancelled prior to the
(news and information not previously 650 characters, 1 picture €1,400 10% for requested deadline for an issue
published in the magazine) placement as indicated in the
Branding columns logo € 2,500 DISCOUNTS: 15% . ;;:(i)torifal |tialendar.f
. . agency commission for % of the price i
Inserted advertisements*** minimum price contract partners only cancelled after the
deadline for an issue
Atypical formats dimensions and price depend on specifications CANCELLATIONFEES:  as indicated in the
A A A 3 50% of the price if editorial calendar.
Prices are exclusive of VAT. Prices are valid from 1.9.2023 to 31.8.2024
36 General Terms and Conditions can be found on page 70.

Full or partial-page advertisements

2/3 PR width
€ 2,600
headline: 40-60 characters

2/3 PR height 1/1PR

1/1 spread lead paragraph: 200-250
€ 3,300 characters _ €2,600 €3,700
230 x :”>00 mm text: 1,550 characters headline: 40-60 characters headline: 40-60 characters
1-2 photos, logo lead paragraph: lead paragraph:
200-250 characters 200-250 characters
text: 11,250hclt1aracters text: 1,550 characters
-2 photos,

1-2 photos,|
logo photos,logo

1/2 height in
page layout 1/3 height
€ 2,100 €1,550
92.5 x 266 57 x 266 mm
1/2 width in page layout i
€ 2,100 1/3 width
193 x 129 mm €1,550

197 x 80 mm

37
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Special green issue of ASB magazine

235

FOmi34

ARCHITERTURA

Issue Themes

ISSUE DEADLINES ISSUE DATE TOPICS
ASB 11 - 12/2023 - Climate change and the
GREEN #243 impact on architectural
ORDERS: 13.11. 2023 designs and construction
MATERIALS: 30.11.2023 | ° Energy-efficient buildings:
Editorial assistance: 2. 11. 2023 o Whéft is a zero hou§e?
Advertorials: 13.11. 2023 - Environmentally-friendly
Advertising: 16. 11. 2023 materials for the third
millennium
ASB 11 - 12/2024 GREEN - Climate change and the
#251 impact on architectural
ORDERS: 12.11. 2024 designs and construction
MATERIALS: 29.11.2024 |- Energy-efficient buildings:
Editorial assistance: 1.11. 2024 o what is a zero house?
Advertorials: 13.11. 2024 - Environmentally-friendly
Advertising: 18. 11. 2024 materials for the third
millennium

* News and information is published in the editorial section only if it has not appeared before in ASB.
The editorial board reserves the right to make grammatical, stylistic and formal changes to the deli-
vered text and to edit it. The editorial section is not intended for publication of general information
about the producer and range of merchandise.

** Final price for insertions and pastings will be determined by the size and weight after the sample
has been delivered. The price will be affected by the number of inserted supplements and by current
postal and handling charges.

Prices are also determined by the number of inserted attachments and current postage and
handling fees

EXTRA CHARGE: 10% for requested placement
DISCOUNTS: 15% agency commission for contract partners only

CANCELLATION FEES:
50% of the price if cancelled prior to the deadline for an issue as indicated in the editorial calendar.
100% of the price if cancelled after the deadline for an issue as indicated in the editorial calendar.

Why advertise in ASB Green

0

0

Provides a comprehensive vision of sustainable architecture.

2 Highest market affinity among the target group of architects,
developers, and contractors.

3 91% of ASB readers either decide on purchases of construction
site material and technologies or are involved in the decision-
making process.

4 Because ASB readers place large orders for technology and
materials, there is a return on your investment for every
customer your advertising wins.

5 The entire print-run is effectively distributed to its target
audience.

General information

Circulation:
Number of pages:

P

6,000
136 - 160

rice: €3.90

Distribution

- Subscriptions

- Direct mailings to target groups

- Sold at selected print media stands and shops

- Sold online at www.jagastore.sk and www.predplatne.jaga.sk

ADVERTISING

LEADER

PR

OTHER

Dimensions in mm

Width Height Bleed
2/1 spread 460 300 3
€ 6,500
2/1 spread in page layout 435 266 -
1/1 spread 230 300 3
€ 3,700
1/1 spread in page layout 197 266 -
1/2 spread width in page layout 197 127 -
1/2 spread height 230 150 3 €2,100
1/2 spread length in page layout 92,5 266 -
1/3 spread width 197 80 -
€1,550
1/3 spread height 57 266 -
Headline label 70 300 3 € 4,350
Z-gate 454 300 3 €7,800
2nd cover page 230 300 3 €4,550
1st magazine page 230 300 3 €4,550
Other pages before the editorial 230 300 3 € 4,300
1/3 height by the editorial 57 265,7 — € 2,600
3rd cover page 230 300 3 €4,350
4th cover page 230 300 3 € 5,800
headline 40-60 characters, lead paragraph 200-250
2/1PR characters, text 5,600 characters, 4-8 pictures, logo €6,500
headline 40-60 characters, lead paragraph 200-250
1/1PR icharacters, text 2,800 characters, 2-4 pictures, logo €3,700
2/3 PR width headline 40-60 characters, lead paragraph 200-250
. €2,600
2/3 PR height characters, text 1,500 characters, 1-2 pictures, logo
1/2 PR width headline 40-60 characters, lead paragraph 200-250
: €2,100
1/2 PR height characters, text 1,300 characters, 1-2 pictures, logo
Editorial section*
(news and information not previously 650 characters, 1 picture €1,400
published in the magazine)
Branding columns logo €2,500
Inserted advertisements*** minimum price
Atypical formats dimensions and price depend on specifications

Prices are exclusive of VAT. Prices are valid from 1.9.2023 to 31.8.2024
General Terms and Conditions can be found on page 70.
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ARCHITERTURA
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MLADI
SLOVENSKI
ARCHITEKTI

ISSUE DEADLINES

ISSUE DATE TOPICS

ASB Special Issue 1/2024

ORDERS: 19. 2. 2024 ASB TOP 50 Overview of
MATERIALS: 7. 3. 2024 Architectu- Slovakia’s major
Editorial assistance: 8. 2. 2024 ° ral Studios architectural
Advertorials: 20. 2. 2024 in Slovakia studios
Advertising: 23.3.2024

Why advertise in ASB TOP 50 Architectural
Studios in Slovakia

01 Reaches 111,000 readers per month combined with advertising
on asb.sk.

02 Most widely read architecture and construction magazine in
Slovakia.

03 91% of ASB readers decide or are involved in decision-making on
purchases of construction site material and technologies.

04 Because ASB readers place large orders for technology and
materials, there is a return on your investment for every
customer your advertising wins.

What readers see in ASB TOP 50

Architectural Studios in Slovakia
Fifty contemporary architectural studios in Slovakia selected by
ASB that have contributed significantly to high-quality architecture.

General information
Number of pages: 160

Circulation: 6 000

Price: €8.90

Target group: Staff employed at engineering, design and
implementation companies, developers and
people that professionally use information from
the ASB 50 Architectural Studios in Slovakia.

Distribution

- Subscriptions

- Direct mailings to target groups

- Sold at home and building industry trade shows

- Sold online at www.jagastore.sk and www.predplatne.jaga.sk

Formatting and advertising rates

Dimensions in mm

* News and information is published in the editorial section only if it has not appeared before in ASB.
The editorial board reserves the right to make grammatical, stylistic and formal changes to the deli-
vered text and to edit it. The editorial section is not intended for publication of general information
about the producer and range of merchandise.

** Final price for insertions and pastings will be determined by the size and weight after the sample
has been delivered. The price will be affected by the number of inserted supplements and by current
postal and handling charges.

Prices are also determined by the number of inserted attachments and current postage and
handling fees

EXTRA CHARGE: 10% for requested placement
DISCOUNTS: 15% agency commission for contract partners only

CANCELLATION FEES:
50% of the price if cancelled prior to the deadline for an issue as indicated in the editorial calendar.
100% of the price if cancelled after the deadline for an issue as indicated in the editorial calendar.

ABRAMA
ARCHITEKTI

Format Width  Height Bleed
(V) 2/1spread 460 300 3
z . € 6,500
z) 2/1 spread in page layout 435 266 -
[ 1/1spread 230 300 3
o €3,700
g 1/1 spread in page layout 197 266 -
9( 1/2 spread width in page layout 197 127 -
1/2 spread height 230 150 3 €2,100
1/2 spread length in page layout 92,5 266 -
1/3 spread width 197 80 -
. €1,550
1/3 spread height 57 266 -
] Headline label 70 300 3 €4,350
<Ot Z-gate 454 300 3 €7,800
] 2nd cover page 230 300 3 € 4,550
1st magazine page 230 300 3 €4,550
Other pages before the editorial 230 300 3 € 4,300
1/3 height by the editorial 57 265,7 € 2,600
3rd cover page 230 300 3 €4,350
4th cover page 230 300 3 € 5,800
x .
headline 40-60 characters, lead paragraph 200-250
o g paragrapl
2/1PR characters, text 5,600 characters, 4-8 pictures, logo €6,500
headline 40-60 characters, lead paragraph 200-250
1/1PR icharacters, text 2,800 characters, 2-4 pictures, logo €3,700
2/3 PR width headline 40-60 characters, lead paragraph 200-250
: €2,600
2/3 PR height characters, text 1,500 characters, 1-2 pictures, logo
1/2 PR width headline 40-60 characters, lead paragraph 200-250
. €2,100
1/2 PR height characters, text 1,300 characters, 1-2 pictures, logo
ﬁ Editorial section*
e (news and information not previously 650 characters, 1 picture €1,400
5 published in the magazine)
Branding columns logo €2,500
Inserted advertisements*** mini:mum price
Atypical formats dimensions and price depend on specifications

Prices are exclusive of VAT. Prices are valid from 1.9.2023 to 31.8.2024
General Terms and Conditions can be found on page 70.
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OKTOBER 2024
ROCNIK 3
890 €

JAGA

ARCHITEKTURA
STAVEBNICTVO
BIZNIS

TOP 50
DEVELOPEROV
SLOVENSKA

ISSUE DEADLINES ISSUE DATE TOPICS
ASB 10/2024 #250
ORDERS: 14.10. 2024 ASB TOP Overview of
MATERIALS: 31.10. 50 Deve- | Slovakia's
Editorial assistance: 3.10. 2024 2024 lopers in major
Advertorials: 15.10. 2024 Slovakia developers
Advertising: 18. 10. 2024

* News and information is published in the editorial section only if it has not appeared before in
ASB. The editorial board reserves the right to make grammatical, stylistic and formal changes to
the delivered text and to edit it. The editorial section is not intended for publication of general
information about the producer and range of merchandise.

** Final price for insertions and pastings will be determined by the size and weight after the sample
has been delivered. The price will be affected by the number of inserted supplements and by
current postal and handling charges.

Prices are also determined by the number of inserted attachments and current postage and
handling fees

EXTRA CHARGE: 10% for requested placement
DISCOUNTS: 15% agency commission for contract partners only

CANCELLATION FEES:
50% of the price if cancelled prior to the deadline for an issue as indicated in the editorial calendar.
100% of the price if cancelled after the deadline for an issue as indicated in the editorial calendar.

ADVERTISING

LEADER

PR

OTHER

B2B

Why advertise in ASB TOP 50 Developers

in Slovakia

01 Provides a comprehensive vision of sustainable architecture.

02 Highest market affinity among the target group of architects,
developers, and contractors.

03 91% of ASB readers either decide on purchases of construction
site material and technologies or are involved in the decision-
making process.

04 Because ASB readers place large orders for technology and
materials, there is a return on your investment for every
customer your advertising wins.

05 The entire print-run is effectively distributed to its target
audience.

General information
Circulation: 6,000
Number of pages: 136 - 160
Price: €3.90

Distribution

- Subscriptions

- Direct mailings to target groups

- Sold at selected print media stands and shops

- Sold online at www.jagastore.sk and www.predplatne.jaga.sk

Formatting and advertising rates

Dimensions in mm

Format

Width Height Bleed
2/1 spread 460 300 3
. €6,500
2/1 spread in page layout 435 266 -
1/1 spread 230 300 3
€3,700
1/1 spread in page layout 197 266 -
1/2 spread width in page layout 197 127 -
1/2 spread height 230 150 3 €2,100
1/2 spread length in page layout 92,5 266 -
1/3 spread width 197 80 -
i €1,550
1/3 spread height 57 266 -
Headline label 70 300 3 €4,350
Z-gate 454 300 3 €7,800
2nd cover page 230 300 3 € 4,550
1st magazine page 230 300 & € 4,550
Other pages before the editorial 230 300 3 € 4,300
1/3 height by the editorial 57 265,7 - €2,600
3rd cover page 230 300 3 € 4,350
4th cover page 230 300 3 € 5,800
headline 40-60 characters, lead paragraph 200-250
2/1PR characters, text 5,600 characters, 4-8 pictures, logo €6,500
headline 40-60 characters, lead paragraph 200-250
/IPR characters, text 2,800 characters, 24 pictures, logo €3,700
2/3 PR width headline 40-60 characters, lead paragraph 200-250
. €2,600
2/3 PR height characters, text 1,500 characters, 1-2 pictures, logo
1/2 PR width headline 40-60 characters, lead paragraph 200-250
; €2,100
1/2 PR height characters, text 1,300 characters, 1-2 pictures, logo
Editorial section*
(news and information not previously 650 characters, 1 picture €1,400
published in the magazine)
Branding columns logo € 2,500
Inserted advertisements*** mini€mum price
Atypical formats dimensions and price depend on specifications

Prices are exclusive of VAT. Prices are valid from 1.9.2023 to 31.8.2024
General Terms and Conditions can be found on page 70.
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Why advertise in ASB Top 50 Buildings

01 Reaches 111,000 readers per month combined with advertising
" "l | ”I I” on asb.sk.
02 Most widely read magazine on architecture and construction
. business in Slovakia.
03 91% of ASB readers decide or are involved in decision-making on
purchases of construction site material and technologies.

04 Because ASB readers place large orders for technology and
ARCHITERTORA materials, there is a return on your investment for every

TOP STAVBY o customer your advertising wins.

SLOVENSKA What readers see in ASB Top 50 Buildings
2022 - 2023 TOP 50 Slovak buildings by how much has been invested in the
construction of these office, administrative and residential
buildings, retail centers, sports facilities and civil engineering
works, which were approved for occupancy or use between
1May 2023 and 30 April 2024.

General information

Number of pages: 160

Circulation: 6,000 copies

Price: €5.90

Target group: Staff employed at engineering, design and
implementation companies, developers and
people that professionally use information from
ASB TOP 50 Buildings.

Distribution

- Subscriptions

- Direct mailings to target groups

- Sold at home and building industry trade shows

- Sold online at www.jagastore.sk and www.predplatne.jaga.sk

Formatting and advertising rates

ISSUE DEADLINES ISSUE DATE TOPICS e R Dimensions in mm
orma
. Width Height Bleed
ASB Special Issue Overview of the : ©'9 e
2/2024 TOP 50 | |argest and most LZ’) 2/1spread 460 300 3 € 6500
ORDERS: 24.5.2024 - i ildi = ; _ '
MATERIALS: 12. 6. 2024 gmLGs attractive buildings | [ 2/1 spread n page layout 435 266
Editorial assistance: 15. 5. 2024 constructed in 'E 1/1 spread 230 300 3 e
Advertorials: 27.5.2024 . w . b
Slovakia. mn | 197 2 -
Advertising: 30, 5. 2024 ovakia S /1 spread in page layout 66
9( 1/2 spread width in page layout 197 127 -
* News and information is published in the editorial section only if it has not appeared before in ASB. 1/2 spread height 230 150 3 €2.100
The editorial board reserves the right to make grammatical, stylistic and formal changes to the delivered P 9 ) !
text and to edit it. The editorial section is not intended for publication of general information about the 1/2 spread length in page layout 92,5 266 -
producer and range of merchandise. 1/3 spread width 197 80 _
** Final price for insertions and pastings will be determined by the size and weight after the sample has ) €1,550
been delivered. The price will be affected by the number of inserted supplements and by current postal 1/3 spread height 57 266 =
and handling charges. [+4 4 line | | 7 4
Prices are also determined by the number of inserted attachments and current postage and handling fees g eadline labe! 0 300 3 €4.350
< Z-gate 454 300 3 €7,800
EXTRA CHARGE: 10% for requested placement w
DISCOUNTS: 15% agency commission for contract partners only - 2nd cover page 230 300 3 €4,550
1st magazine page 230 300 3 €4,550
CANCELLATION FEES: Other pages before the editorial 230 300 3 €4,300
50% of the price if cancelled prior to the deadline for an issue as indicated in the editorial calendar. q — _
100% of the price if cancelled after the deadline for an issue as indicated in the editorial calendar. 1/3 height by the editorial o7 2657 €2,600
- 3rd cover page 230 300 3 €4,350
APOLLO NIVY o 4th cover page 230 300 3 € 5,800
headline 40-60 characters, lead paragraph 200-250
a » lead paragrapl
2/1PR characters, text 5,600 characters, 4-8 pictures, logo €6,500
headline 40-60 characters, lead paragraph 200-250
1/1PR icharacters, text 2,800 characters, 2-4 pictures, logo €3,700
- MAKE ARCHITECTS, 2/3 PR width headline 40-60 characters, lead paragraph 200-250
SIEBERT + TALAS : N €2,600
Jdo I 2/3 PR height characters, text 1,500 characters, 1-2 pictures, logo
e 1/2 PR width headline 40-60 characters, lead paragraph 200-250
Fomiron b5 0 i haracters, text 1300 characters, 12 pictures, | N
o ‘ 1/2 PR height characters, text 1,300 characters, 1-2 pictures, logo
" - ] Editorial section®
’ k _ e (news and information not previously 650 characters, 1 picture €1,400
o 5 published in the magazine)
ISl S i - Branding columns logo €2,500
Inserted advertisements*** mini:mum price
Atypical formats dimensions and price depend on specifications

Prices are exclusive of VAT. Prices are valid from 1.9.2023 to 31.8.2024
General Terms and Conditions can be found on page 70.
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ISSUE DEADLINES ISSUE DATE

Why advertise in ASB ALMANACS

01 Attractive to readers with the release of new, as yet unpublished categories
and company rankings.

02 Reaches 111,000 readers per month combined with advertising on asb.sk.

03 Most widely read magazine on architecture and construction business in
Slovakia.

04 91% of ASB readers decide or are involved in decision-making on purchases
of construction site material and technologies.

05 Because ASB readers place large orders for technology and materials, there
is a return on your investment for every customer your advertising wins.

General information

Circulation: 7,000 copies
Number of pages: 360
Price: €9.90

Staff employed at engineering, design or implementation
companies, developers and people that professionally use
information from ASB ALMANACS

Distribution

- Subscriptions

- Direct mailings to target groups

- Sold online at www.jagastore.sk and www.predplatne.jaga.sk

TOPICS

ASB Special Issue

- Overview of the 1,350 most successful companies and how they are performin
géggkzs“ 11. 9. 2024 Almanac of the TOP - New, yet unpublished categories and ranki:gs 4 P 9
MATERIALS: 30. 9. 2024 | 1,350 construction - Development projects in preparation
Editorial assistance: = 2.9.2024 companies in Slovakia | - Macroeconomic analysis and forecasts
Advertorials: 12. 9. 2024
Advertising: 17. 9. 2024

Formatting and advertising rates

Dimensions in mm

What readers see in the ASB ALMANACS

F t . .
orma Width  Height Bleed - Rankings of the most successful construction companies
O] 2/1 spread 460 300 3 by sales.
r4 P € 6,500
Frd 2/1 spread in page layout 435 266 - " - Jaga is the only publisher that breaks down companies
™ 1/1spread 230 300 3 3700 into 10 specialized categories by company activity and
5y 1/1spread in page layout 197 266 - ' focus.
9): 1/2 spread width in page layout 197 127 - - Macroeconomic data gathering and analysis of
1/2 spread height 230 150 3 €2,100 the construction market and forecasts of future
1/2 spread length in page layout 92,5 266 - developments in the industry.
1/3 spread width 197 80 - S B - Residential and commercial real estate market
1/3 spread height 57 266 - developments in Slovakia and Europe.
] Headline label 70 300 3 €4,350 - Upcoming development projects in Slovakia covering
a X . R . e
br{ Z-gate 454 300 3 €7.800 residential, office, retail and multipurpose buildings;
w o g . elens
| 2nd cover page 230 300 3 €4,550 logistics centers, manufacturing plants, sports facilities
1st magazine page 230 300 3 € 4,550 and civic amenities
Other pages before the editorial 230 300 3 € 4,300
1/3 height by the editorial 57 265,7 - € 2,600
3rd cover page 230 300 3 € 4,350
4th cover page 230 300 3 € 5,800 * News and information is published in the editorial section only if it has not appeared before in
o - ASB. The editorial board reserves the right to make grammatical, stylistic and formal changes
a headline 40-60 characters, lead paragraph 200-250 to the delivered text and to edit it. The editorial section is not intended for publication of
2/1PR ) € 6,500
characters, text 5,600 characters, 48 pictures, logo general information about the producer and range of merchandise.
. ** Final price for insertions and pastings will be determined by the size and weight after the
1/1PR hheadllne 4?-6(:?1;6?‘?5' |e<:d pa;’ijrapf; ZO(HISO € 3,700 sample has been delivered. The price will be affected by the number of inserted supplements
PIEESEE, T A AR A9 RS, R and by current postal and handling charges.
2/3 PR width headline 40-60 characters, lead paragraph 200-250 €2.600 Prices are also determined by the number of inserted attachments and current postage and
2/3 PR height characters, text 1,500 characters, 1-2 pictures, logo ! handling fees
1/2 PR width headline 40-60 characters, lead paragraph 200-250 €2100 EXTRA CHARGE: 10% for requested placement
1/2 PR height characters, text 1,300 characters, 1-2 pictures, logo ’ DISCOUNTS: 15% agency commission for contract partners only
& Editorial section* ) ) CANCELLATION FEES:
E :‘:l:fss:: i':ft‘:"em:‘ta';:Z';:;)prevmus'y 650 characters, 1 picture €1,400 50% of the price if cancelled prior to the deadline for an issue as indicated in the editorial
calendar.
o Branding columns Iogo € 2,500 100% of the price if cancelled after the deadline for an issue as indicated in the editorial
calendar.
Inserted advertisements*** 200 <<
Atypical formats dimensions and price depend on specifications

Prices are exclusive of VAT. Prices are valid from 1.9.2023 to 31.8.2024
General Terms and Conditions can be found on page 70.



48

49

Practical advice for any builder

Why advertise in Stavebné materialy

01 82% of the readers either decide about purchases or are
involved in decision-making.

02 65% of respondents read the advertisements and advertorials
in construction and civil engineering magazines (Source: GFK
survey).

03 52% of respondents read the advertisements and advertorials
in Stavebné materialy when they are selecting a supplier of
materials or services (Source: GFK survey).

04 The entire print-run is effectively distributed to its target
audience with unsold copies enclosed free of charge with
current issues of home and living magazines.

05 Because Stavebné materidly readers place large orders for
technology and materials, there is a return on your investment
for every customer your advertising wins.

stavebne .
materialy =

TECHNGLINE | POSTUTY - EQaETEE)

#128 =

General information
Circulation: 6,000 copies
Frequency: six times per year
Number of pages: 56 — 80
Price: €2.60

20th year

Distribution

- Subscriptions

- Direct mailings to target groups
- Newsstands and press shops

Ako si mbzu zivnostnici
zabezpeéit déchodok? ;
Ly - Sold at newsstands and press shops
- Sold online at www.jagastore.sk and www.predplatne.jaga.sk

Who reads Stavebné materialy Read more by men

The vast majority of readers are employed at implementation,

engineering or design companies or are self-employed. They are 86% 14%

in the working age range of 23-55 years and use the information of readers are men Ny of readers are women
they read in the magazine for their professional careers. Many are interested in \"4 who are professionals
interested in unbiased information about specific products and construction or civil aa in construction or
practical information. The magazine is not only informative but  engineering that either civil engineering.

also educational. make major decisions or

are company executives.

e Implementation service providers
designengineers  and the self-employed
e 7% 42% of readers are employed by implementation
self-employed students service providers.
o‘ttl:':r 34% of readers are self-employed in construction
and use the information they read in the magazine
42% for their professional careers.
implementers 13% of readers are employed by engineering
design companies 12% 36% 34% 18%
7% of readers studying civil engineering at Age 20-29 30-3940-49/50-59
universities.
4% are in other professions.
36% Ed“fat'°“ 3% Purchasing decisions
‘e‘g::’:;;';x 64% of readers have a . s 53% of readers decide about
secondary school education purchases.
and use the information they 29% of readers are involved
" read in .the magazine for their e in purchasing decisions.
secondary professional career. decide 29% 18% of readers are not
education 36% of readers have a university involved in involved in purchasing
education and work in the decisions decisions.

construction education.

Source: Survey of 862 respondents answering questions in a reader opinion poll.
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ISSUE DEADLINES
Stavebné materialy 5/2023 #136

Practical advice for any builder

ISSUE DATE

TOPIC

Renovation and

BUILDING AND RECONSTRUCTION

- Construction failures and faults

- Reconstruction materials

ORDERS: 21.9.2023 revitalization of | - Reconstruction and renovation and products
MATERIALS: buildings - Construction chemistr: - Waterproofin

Editorial assistance: 12.9. 2023 10.10. 2023 9 4 . Constsjction anineering
Advertorials: 21.9.2023

Advertising: 26.9.2023

OTHER AREAS

Stavebné materialy 6/2023 #137
ORDERS: 20.10. 2023

Production plants
and

- Wood and steel structures
- Reinforced and pre-stressed

- Painting and protective

coatings

Construction com-
panies in Slovakia:

MA.TEF_ZIALS. 10. 11. 2023 Industrial concrete - Construction engineering overview of the best

Editorial assistance: 10. 10. 2023 - 1L buildings structures companies in Slova-

Advertorials: 20.10. 2023 kia and how they are

Advertising: 25.10. 2023 ; v
performing

Stavebné materia’|y 1/2024 #138 Vertical and Enhanced partition acoustics + Masonry materials and « CONECO

ORDERS: 11. 3. 2024 horizontal - Walls, ceilings, floors prefabricates RACIOENERGIA

MATERIALS: 28. 3. 2024 | construction « Concrete and concrete structures - Protection for vertical and 2024

Editorial assistance: 29.2.2024 horizontal construction

Advertorials: 12. 3. 2024 - Dry construction

Advertising: 15. 3. 2024

Stavebné materia |y 2/2024 #139 Building envelopes | Enhanced insulation of vertical - Windows, doors, and - International

ORDERS: 29.4.2024 and filling gaps construction fully-glazed walls Engineering Fair

MATERIALS ] 17. 5. 2024 + Construction and filling of ope- - Energy-efficient construction Nitra 2024

iﬂtgrrglrgﬁ?tance: ;g j %g%ﬁ nings in building envelopes - Construction engineering

Advertising: 3.5.2024

Stavebné materialy 3/2024 #140 Roof structures | Materials for eliminating thermal + Metal and wood roofs - Development

ORDERS: 4.6.2024 bridges in roof cladding - Roof superstructures summit 2024

MATERIALS: 21. 6. 2024 « Flat and pitched roofs - Construction engineering

/!iz(:ljltor;al §s|5|stance: 211. 2 %8%‘1 - Roof structures « Precast concrete products

vertorials: . 6. . i i

Advertising: 10. 6. 2024 Roof insulation

Stavebne materia IY 4/2024 #141 Surface Waterproofing materials for verti- - Exterior and interior tiles

ORDER 2. 8.2024 treatment of cal and horizontal construction and paving

MA.TERIALS. 10. 9. 2024 | construction - Plasters and paints - Construction engineering

Editorial assistance: 13. 8.2024 framework + Thermal insulation and - Flooring

Advertorials: 23. 8. 2024 soundproofing

Advertising: 28. 8.2024

Stavebné materialy 5/2024 #142
ORDERS: 24.9.2024
MATERIALS:

11. 10. 2024

Renovation and
revitalization of
buildings

Renovating building envelopes
and balconies
« Construction failures and faults

- Reconstruction materials

and products

+ Waterproofing

Editorial assistance: 13.9.2024 « Reconstruction and renovation - Construction engineering

ﬁgzz::?s?:gls %g g %8%1 « Construction chemistry

Stavebne materialy 6/2024 #143 Production plants | Sustainable materials - Reinforced concrete and Construction com-
ORDER! . 10. 2024 and - Wood and steel structures pre-stressed concrete panies in Slovakia:
MATERIALS Industrial structures overview of the best
Editorial assistance: 18.10. 2024 15. 11. 2024 buildings - Painting and protective coatings | companies in Slova-
ﬁgz::if’s:'na; 3‘3{ 18' %ggj - Construction engineering kia and how they are

performing

Formatting and advertising rates

Dimensions in mm
Bleed

Format
Width

Height

Price

Non-standard formats

(O] 2/1spread 297 3
z ) €5,500
N 2/1 spread in page layout 390 267 -
™ 1/1 spread 210 297 3 €3300 Column Product
g 1/1 spread in page layout 175 267 - ' brandlng Placement
=) idthi €1,200 €700
pd 1/2 spread width in page layout 175 132 - €1.900 Materi,als: logo Materials: product photo,
1/2 spread height 86 267 - name and characteristics;
price and packing size;
1/3 spread width 175 87 - e web contact
€1,
1/3 spread height 56 267 -
1/4 spread* 86 132 - €1,200
5 Headline label 70 297 3 €3,700
<Dt Z-gate 400 297 3 €7,450
] 2nd cover page 210 297 3 €3,950
1st magazine page 210 297 3 € 3,950
2nd and 3rd magazine page 210 297 3 €3,700
3rd cover page 210 297 3 €3,700
* News and information is published in the editorial
4th cover page 210 297 3 €4,650 section only if it has not appeared before in Stavebné
2/1PR 8,400 characters, 2-8 pictures, logo € 5,500 materialy. The editorial board reserves the right to
) make grammatical, stylistic and formal changes to the
1/1PR 14,200 characters, 2-4 pictures, logo €3,300 delivered text and to edit it. The editorial section is not
1/3 PR width intended for publication of general information about
i 2,100 characters, 1-2 pictures, logo €1,900 the producer and range of merchandise.
1/3 PR height ** Final price for insertions and pastings will be
2/3 PR width 90 determined by the size and weight after the sample
WI_ 3,200 Characlters’ 12 pictures, € 2,300 has been delivered. The price will be affected by the
2/3 PR height CER number of inserted supplements and by current postal . .
Editorial section** and handling charges. Editorial
(news and information not previo- 600 characters, 1 picture €1,200 Prices are also determined by the number of inserted page
usly published in the magazine) attachments and current postage and handling fees €1,200
’
Product placement 250 characters, 1 picture €700 EXTRA CHARGE: 10% for requested placement Mat?r:IcaILséi?\ZOs;:zI::ters
Branding columns logo €1,200 DISCOUNTS: 15% agency commission for contract 1 product photo; price;
. . partners only web contact
Inserted advertisements*** m'n'cmztjg'o%”ce
CANCELLATION FEES:
Atypical formats dimensions and price depend on specifications 50% of the price if cancelled prior to the deadline for

an issue as indicated in the editorial calendar.
100% of the price if cancelled after the deadline for an
issue as indicated in the editorial calendar.

Prices are exclusive of VAT. Prices are valid from 1.9.2023 to 31.8.2024
General Terms and Conditions can be found on page 70.



Magazine for 10,500 HOAs

Why advertise in Sprava budov

01 Four issues of Sprava budov are sent on a rotating basis during
the year to 10,500 heads of homeowner associations, allowing
your advertisements in all issues to reach almost all of them in
Slovakia.

02 The entire print-run is effectively distributed to its target
audience with unsold copies enclosed free of charge with current
issues of home and living magazines.

03 Sprava budov also covers investments in construction or
reconstruction to augment existing housing stock.

04 37% of readers use information from advertisements and
advertorial published in Sprava budov once or several times
(Source: GFK survey).

05 Because Sprava budov readers place large orders for technology
and materials, there is a return on your investment for every
customer your advertising wins.

L

Ako jasne
definovat spoloéné
tast a spolofneé

zariadenia
bytového domu?
General information

AR NRNR

Circulation: 6,000

Frequency: four times per year

Number of pages: 56 — 80

Price: €2.60

18th year

Target group: senior staff of management companies and
homeowner associations, facility managers

I Distribution

- Subscriptions
- Direct mailings to target groups
- Sold online at www.jagastore.sk and www.predplatne.jaga.sk

K

52
Who reads Sprava budov Read more by men
Typical readers of Sprava budov are men and women
of working age, either senior staff of residential block o @ o
managemgen?companies or heads of homeowner associations. 71 A 29 /°
They use the information they read in the magazine in their of readers of readers are
jobs and most appreciate the steps clearly laid out for are men. “ women.
renovating residential blocks.
83% of the readers are in
83% homeowner associations.
homeowner 11% of the readers are
EEECEEEIE in residential block
1% management companies
cooperatives
1% 5% of readers manage
management facilities management. 12% 18% 34% 28% 8%
companies 1% of the readers are in Age 20-29 30 - 3940 - 49 50-59 60 - 69
5% classic cooperatives.
ma.n.a e
= What readers look for
56% of readers mostly appreciate
the clearly presented renovations of
residential buildings.
Purchasing 22% of readers are mostly interested
nake ﬁz’:isions decisions e:::;y nevlv?:nd in information on saving energy.
21% of d decid savings updates 16% of readers are interested in news
10% ° O readers decide 6% and updates from administration
do not about purchases. facility of residential and commercial
decide f”% of rgaders are management properties.
69% :;ch:’ilsviz:sm purchasing e 6% of readers search for information
lz\;zli\;ie:nlsn 10% of ronders are not Jf?:sﬁgﬁt'}gn on how to manage a facility.
involved in purchasing buildings
decisions.
53 Source: Survey of 759 respondents answering questions in a reader opinion poll.
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Magazine for 10,500 HOAs

ISSUE DEADLINES

Sprava budov 4/2023 #68

ORDERS: 7.11.2023
MATERIALS:

Editorial assistance:  27.10. 2023
Advertorials: 7.11. 2023
Advertising: 10. 11. 2023

ISSUE DATE

24.11. 2023

TOPIC

Energy conservation in
buildings

- Renovating facades

SPECIA TIAL UNIT

buildings
- Renovating residential
blocks

supplying energy
- Building equipment and
layout

BUILDINGS AND RESIDEN-

- Operating and maintaining

- Producing, distributing and

OTHER AREA!

- Facility management
- Economics

Sprava budov 1/2024 #69

Renovating buildings

- Financing building

- Operating and maintaining

- Facility management

ORDERS: 1.3.2024 renovations buildings - Economics
MATERIALS: - Renovating residential
g " blocks
iit::;zlr?;:“ance' ng gggj 20. 3. 2024 - Producing, distributing and
A 3 supplying energy
Advertising: 7.3.2024 - Building equipment and
layout
Spra’va budov 2/2024 #70 Troubleshooting in - Replacing windows - Operating and maintaining - Facility management
ORDERS: 6.5.2024 residential blocks buildings - Economics
MATERIALS: - Renovating residential
itorial assi . blocks
ijl\::(a)lrisl:stance. 2? 2 gggi 24.5.2024 - Producing, distributing and
N T supplying energy
Advertising: 13.5.2024 - Building equipment and
layout
Sprava budov 3/2024 #71 Thermal protection - Central heating and - Operating and maintaining | - Facility management
ORDERS: 4.9.2024 of buildings supplying buildings buildings - Economics
MATERIALS: with energy - Renovating residential
o " blocks
ic:lt::lzlr?aslzlhstance. 22' g ggg: 23.9.2024 - Producing, distributing and
. ‘o supplying energy
Advertising: 10. 9. 2024 - o) G et a1
layout

Sprava budov 4/2024 #72

ORDERS: 5.11.2024
MATERIALS:

Editorial assistance:  25. 10. 2024
Advertorials: 6.11. 2024
Advertising: 11. 11. 2024

22.11. 2024

Energy conservation
in buildings

- Renovating facades

buildings
- Renovating residential
blocks

supplying energy
+ Building equipment and
layout

- Operating and maintaining

- Producing, distributing and

- Facility management
- Ekonomika

Formatting and advertising rates

Dimensions in mm

Format Width  Height  Bleed
2/1 spread 420 297 3
. € 4,200
2/1 spread in page layout 390 267 -
1/1 spread 210 297 3
. € 2,400
1/1 spread in page layout 175 267 -
1/2 spread width in page 175 132 B
layout €1,300
1/2 spread height 86 267 -
1/3 spread width 175 87 -
. €950
1/3 spread height 56 267 -
1/4 spread* 86 132 - €800
Headline label 70 297 3 €2,900
Z-gate 400 297 3 €5,800
2nd cover page 210 297 3 € 3,100
1st magazine page 210 297 3 €3,100
2nd and 3rd magazine page 210 297 3 €2,800
3rd cover page 210 297 3 €2,800
4th cover page 210 297 3 € 3,950
2/1PR 8,400 characters, 2-8 pictures, logo € 4,200
1/1PR 4,200 characters, 2-4 pictures, logo € 2,400
1/3 PR width
. 2,100 characters, 1-2 pictures, logo| €2,300
1/3 PR height
2/3 PR width
. 1,500 characters, 1-2 pictures, logo| € 950
2/3 PR height
2/3 PR &irka
., 1,700 characters, 1 picture €1,700
2/3 PR vyska
Editorial section**
(news and information not previously 600 characters, 1 picture €800
published in the magazine)
Product placement 250 characters, 1 picture €700
Branding columns logo €1,200
Inserted advertisements*** miniemztj?o%rice
Atypical formats dimensions and price depend on specifications

Prices are exclusive of VAT. Prices are valid from 1.9.2023 to 31.8.2024
General Terms and Conditions can be found on page 70.

Non-standard formats

Column
branding
€1,200

Materials: logo

* News and information is published in the editorial
section only if it has not appeared before in
Stavebné materidly. The editorial board reserves
the right to make grammatical, stylistic and formal
changes to the delivered text and to edit it. The
editorial section is not intended for publication of
general information about the producer and range
of merchandise.

** Final price for insertions and pastings will be
determined by the size and weight after the sample
has been delivered. The price will be affected by
the number of inserted supplements and by current
postal and handling charges.

Prices are also determined by the number of
inserted attachments and current postage and
handling fees

EXTRA CHARGE: 10% for requested placement
DISCOUNTS: 15% agency commission for contract
partners only

CANCELLATION FEES:

50% of the price if cancelled prior to the deadline
for an issue as indicated in the editorial calendar.
100% of the price if cancelled after the deadline for
an issue as indicated in the editorial calendar.

Product
placement
€700

Materials: product photo,
name and characteristics;
price and packing size;
web contact

Editorial

page

00

Materials: 650 characters
including spaces;

1 product photo; price;

web contact
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Who reads TZB HAUSTECHNIK

A typical reader is a man in the working age range of 25-55 years
with a university or high school education. Women also read the
magazine, although to a lesser extent. The majority of readers are
employed in companies that engineer layout designs for buildings
or work for implementation service providers. They use the
information they read in TZB HAUSTECHNIK in their professional
careers. This is also reflected in their growing interest in practical

Why advertise in TZB HAUSTECHNIK

Slovakia’s only magazine for design engineers. The entire print-
run is effectively distributed to target readers.

Because TZB readers place large orders for technology and
materials, there is a return on your investment for every
customer your advertising wins.

86% of TZB readers decide or are involved in decision-making on
purchases of construction site material and technologies.

78% of readers rate the advertisements and advertorials
published in TZB as useful and are using them in their jobs
(Source: GFK survey).

44% of readers have used information from advertisements and
advertorials published in TZB one or more times (Source: GFK
survey).

02

03

04

05

General information

Circulation: 3,500

Frequency: five times per year
Number of pages: 56 — 80

Price: €2.60

32nd year

Distribution

- Subscriptions
- Direct mailings to target groups
- Sold online at www.jagastore.sk and www.predplatne.jaga.sk

Read more by men

()

79%

of readers are men
involved from

engineering and
technical layout of

=

financing to “

21%

of readers are women
interested in a career
in engineering and
technical layout of
buildings.

and non-commercial information on current products and trends buildings.
in Slovakia.
Design engineering and
61% implementation service
design
engilneers and providers
i t
(MPIEMERTEES 61% of readers design building
34% layouts or provide implementation
plumbers services. 15% 24% 39% 18% 4%
stufi‘}:nts and fitters 34% of the readers are plumbers, Age 20-29 30-3940-49 5059 60— &9

fitters, sanitary engineers or
involved in the technical side of
constructing buildings.

5% of readers are students.

14%
fo not decigy Purchasing decisions
49% of readers decide about
purchases.

37% of readers are involved in

37%
involved
in decisions

49% purchasing decisions.
de'::‘;li(:ns 14% of readers are not

involved in purchasing
decisions. ¢itatelov o ndkupe
nerozhoduje.

Source: Survey of 412 respondents answering questions in a reader opinion poll.

33%
looking for
practical

A 14%
solutions

reading
current news

53%
following
products and
trends

What readers look for

53% of readers are mostly
following news about current
products and trends in Slovakia.
33% of readers are interested

in practical information and
professional solutions for technical
layout and furnishing of buildings.
14% of readers are searching for
information about what is currently
happening in the field.
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For design engineers, plumbers and fitters

ISSUE DEADLINES ISSUE DATE SPECIAL TOPICS OTHER TOPICS TRADE FAIRS
TZB HAUSTECHNIK Meters, regulators - Energy - Electrical wiring and lighting
5/2023 and control - Central heating - Security systems and fire
ORDERS: 19.10. 2023 technology - Ventilating fans, air-conditioning  safety technology
MATERIALS: 7. 11. 2023 and cooling - Sustainability in
Editorial assistance: 10.10. 2023 - Indoor environment environmental engineering
Advertorials: 19.10. 2023 - Sanitary appliances - Sanitary systems
Advertising: 24.10. 2023 and installations
TZB HAUSTECHNIK Energy and - Energy - Electrical wiring and lighting | - CONECO RACIOENERGIA
/2024 sustainability - Central heating - Security systems and fire 2024
ORDERS: 11. 3. 2024 - Ventilating fans, air-conditioning Ssaffty te;??O!ogy
MATERIALS: 28. 3. 2024 and cooling - Sustainability in -~ .
Editorial assistance:  29. 2. 2024 - Indoor environment epwronmen_tal engineering é((,");JfTHERM PRAGUE
Advertorials: 12. 3. 2024 - Sanitary appliances - Fire protection systems
Advertising: 15. 3. 2024 and installations
TZB HAUSTECHNIK Quality indoor - Energy - Electrical wiring and lighting
2/2024 building environments | . Central heating - Security systems and fire
ORDERS: 17. 4. 2024 - Ventilating fans, air-conditioning  safety technology
MATERIALS: 6. 5. 2024 and cooling - Sustainabilityin =
Editorial assistance: 8. 4. 2024 - Indoor environment environmental engineering
Advertorials: 18. 4. 2024 - Sanitary appliances - Heat pumps
Advertising: 23. 4.2024 Bndlinstallations - Fire protection systems
TZB HAUSTECHNIK Ventilation, - Energy - Electrical wiring and lighting
3/2024 air-conditioning - Central heating - Security systems and fire
ORDERS: 5. 6.2024 and cooling - Ventilating fans, air-conditioning  safety technology
MATERIALS: 24. 6. 2024 and cooling - Sustainability in
Editorial assistance:  27. 5. 2024 « Indoor environment environmental engineering
Advertorials: 6. 6.2024 - Sanitary appliances - Solar energy in buildings
Advertising: 11. 6. 2024 and installations
TZB HAUSTECHNIK Central heating - Energy - Electrical wiring and lighting
4/2024 - Central heating - Security systems and fire
ORDERS: 4.9.2024 - Ventilating fans, air-conditioning  safety technology
MATERIALS: 23.9. 2024 and cooling - Sustainability in
Editorial assistance:  26. 8. 2024 .o - Indoor environment environmental engineering
Advertorials: 5.9.2024 - Sanitary appliances - Solar energy in buildings
Advertising: 10. 9. 2024 and installations - Fire protection systems
TZB HAUSTECHNIK Meters, regulators - Energy - Electrical wiring and lighting
5/2024 and control - Central heating - Security systems and fire
ORDERS: 18.10. 2024 technology - Ventilating fans, air-conditioning  safety technology
MATERIALS: 6. 11. 2024 and cooling - Sustainability in
Editorial assistance: ~ 9.10. 2024 s - Indoor environment environmental engineering
Advertorials: 21.10. 2024 - Sanitary appliances - Recuperators
Advertising: 24.10. 2024 and installations - Sanitary systems
o .« o
Formatting and advertising rates Non-standard formats

Dimensions in mm
Width Height Bleed

Format

ADVERTISING

OTHER

2/1 spread 420 297 3
. € 4,200
2/1 spread in page layout 390 263 - Product
1/1 spread 210 297 3 lacement
el €2,400 P 700
1/1 spread in page layout 180 263 - €
Materials: product photo,
1/2 spread width in page layout 180 129 - €1.300 name and characteristics;
1/2 spread height 88 263 - ' Column price and packing size:
1/3 spread width 180 84 = 950 b€ra'|n§|(l)r(‘)g
A ’
1/3 spread height 57 263 - Materials: logo
1/4 spread” 88 129 - €800
Headline label 70 297 3 €2,900
Z-gate 400 297 3 € 5,800
2nd cover page 210 297 3 € 3,100
1st magazine page 210 297 3 €3,100
2nd and 3rd magazine page 210 297 3 €2,800
3rd cover page 210 297 3 €2,800
* News and information is published in the editorial
4 @OVED PEL 210 27 E 8750 section only if it has not appeared before in Sprava
2/1PR 8,400 characters, 2-8 pictures, logo € 4,200 budov. The editorial board reserves the right to make
. grammatical, stylistic and formal changes to the
1/1PR 4,200 characters, 24 pictures, logo €2,400 delivered text and to edit it. The editorial section is
1/2 PR width not intended for publication of general information
) 2,100 characters, 1-2 pictures, logo €1,300 about the producer and range of merchandise. Editorial
1/2 PR height ** Final price for insertions and pastings will be page
A determined by the size and weight after the sample
1/3 PR width " LS
1,050 characters, 1 picture, logo €950 has been dellvt?red. The price will be affected by . € 800
1/3 PR height the number of inserted supplements and by current Materials: 650 characters
. postal and handling charges. including spaces;
2/3 PR width 1700 ch 1pi I 1700 Prices are also determined by the number of inserted 1 producg P o:o;tprlce;
2/3 PR height ' characters, 1 picture, logo €l attachments and current postage and handling fees web contac
Editorial ?eCtion’t* X ) EXTRA CHARGE: 10% for requested placement
(news an?l |nfor.mat|on not previo- 600 characters, 1 picture € 800 DISCOUNTS: 15% agency commission for contract
usly published in the magazine) partners only
Product placement 250 characters, 1 picture €700
Q CANCELLATION FEES:
Branding columns logo €1,200 50% of the price if cancelled prior to the deadline for
: T minimum price an issue as indicated in the editorial calendar.
Inserted advertisements €2,200 100% of the price if cancelled after the deadline for
Atypical formats dimensions and price depend on specifications an issue as indicated in the editorial calendar.

Prices are exclusive of VAT. Prices are valid from 1.9.2023 to 31.8.2024
General Terms and Conditions can be found on page 70.



Inzmierske stavbyy| 72 years on the market

Preco inzerovat v InzZinierskych stavbach?

INFINIERSNE STAVEY 44403 . 01 83% of readers decide or are involved in decision-making on
INIENYRSHE STAYVEY . . . .

: purchases of construction site material and technologies.
— : 02 38% of readers use the advertisements and advertorials in
Dapraya v Feghana e . . .

InZinierske stavby when they are selecting a supplier (Source:
-
GEOTECHNIKA A ZAKLADANIE STAVIER GFK survey).
s o 03 Effective distribution of the entire print-run to target
: readership.

04 Because Inzinierske stavby readers place large orders for
technology and materials, there is a return on your investment
for every customer your advertising wins.

05 Inzinierske stavby is the only highly respected professional
magazine for construction and civil engineering, upholding
a 72- year-old tradition.

06 Links your advertised brand to a trusted magazine.

General information
Circulation: 3,500
Frequency: six times per year
Number of pages: 56 — 112
Price: €2.60

72nd year

= s Distribution
1 Etapa severnéeho - Subscriptions

- Direct mailings to target groups

DbChv‘atu PrE guva - Sold online at www.jagastore.sk and www.predplatne.jaga.sk
idedo finale

60

Who reads Inzinierske stavby Read more by men
A typical reader is a man with either a university or secondary 790/ 2" O/
school education, although university-educated women read it, ° @ °
too. The vast majority of readers are employed in engineering of readers are men & of readers are women

design or at implementation service providers. Readers of with a university or with a university or
secondary school @i 4l secondary school

InZinierske stavby are working age and use the information they
education.

read in their profession. Due to the long tradition the magazine education.
has enjoyed, many readers see the magazine as a prerequisite
for a rewarding professional career.

in th?;"ub“c M 39% of readers work are in engineering

29 sector design or implementation.
in resz;rch 29% of readers work for research and
or consulting . 14’_%.I consulting companies.
en;?,,ﬂ;',ing 18% of readers are employed at public
Ities civil engineering institutions.
14% of readers teach, study or are 9% 24% 21% 12%
graduates of civil engineering. Age 20-2930-3940-49/50-59 60- 69

24% o o o

involved in Purchasing decisions What they earn
decisions - 0 59% of readers decide about I 71% of readers have monthly
do not purchases. o e income greater than € 1,500.

decide 24% of readers are involved in

purchasing decisions.
17% of readers are not
involved in purchasing
decisions.

20% of readers have monthly
income between € 900 and
€1,500.

9% of readers have monthly
income less than € 900.

61 Source: Survey of 809 respondents answering questions in a reader opinion poll.
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ISSUE DEADLINES

InZinierske stavby/
Inzenyrské stavby
5/2023

#429

ORDERS: 25.9.2023
MATERIALS:

Editorial assistance: 14. 9. 2023
Advertorials: 25.9.2023
Advertising: 28.9.2023

ISSUE DATE

13. 10. 2023

ANALYSIS

- Highway and road traffic signs
- Road traffic signs designs,

permanent and portable signs, new
types of traffic signs and materials,
traffic safety features

- Monitoring Gabéikovo Dam

construction

72 years on the market

OPICS

- Constructing tunnels in

Slovakia and the Czech
Republic

- Current state and outlook

of tunnels, latest tunnel
technology, equipment,
monitoring, relevant
standards

SPECIAL

- Integrated rail transport
- Integrating rail passenger

transport in urban
transport systems

OTHER

- Geotechnics and foundation
engineering

- Traffic infrastructure

- Water management infrastructure

- Utility networks

- Technologies and materials

- Civil engineering and auxiliary
structures

- Special construction

InZinierske stavby/
Inzenyrské stavby
6/2023
#430
ORDERS:
MATERIALS:
Editorial assistance: 16.10. 2023
Advertorials: 24.10. 2023
Advertising: 3.11. 2023

24.10. 2023

21. 11. 2023

- Water management and environ-

mentally friendly engineering

- Water treatment plants, technology

apparatuses, regional sewage dis-
posal, sewer and water networks

- Monitoring Gab¢ikovo Dam con-

struction

- Road maintenance
- Maintaining, repairing

and reconstructing
roads, work on road
surfaces and bridges,
safety devices and traffic
signs

- Bridge construction
- Materials, structural

systems and technology
applied in constructing
of bridges, remarkable
bridges constructed

in Slovakia, the Czech
Republic and elsewhere

- Geotechnics and foundation
engineering

- Traffic infrastructure

- Utility networks

- Technologies and materials

- Civil engineering and auxiliary
structures

- Special construction

InZinierske stavby/
Inzenyrské stavby
1/2024

- Traffic infrastructure operation

safety

- Increasing traffic infrastructure

safety, new science and research

- Rail transport
- Current state of railways

in Slovakia and the Czech
Republic, development

« Technology equipment in

traffic infrastructure

- Technology equipment in

different types of traffic

« Geotechnics and foundation
engineering

- Traffic infrastructure

- Water management

H#431 knowledge and trends, new and support, necessary infrastructure, relevant infrastructure

ORDERS: 6.3.2024 legislation investments, projects on European standards, - Utility networks

MATERIALS: 25. 3. 2024 | - Monitoring Gab¢ikovo Dam the drawing board contemporary trends - Technologies and materials

Editorial assistance: 26. 2. 2024 construction and development of - Civil engineering

Agvertorials: 7.3.2024 technologies - Special construction

Advertising: 12. 3. 2024

Inzinierske stavby/ . Elooq conttl.'I(.)l eworke safe f . grifliges bridaes - Civil edn.gir)eering . Geofcechr]ics and foundation
% - z - Keeping utility networks safe from - Building bridges in remediation an engineering

InzenyrSke Stabe surface water, current flood control Slovakia and the Czech waterproofing - Traffic infrastructure

2/2024 in Slovakia and the Czech Republic, Republic, current state - Remediation of concrete - Water management

H#432 monitoring flood control goals and and outlook, latest and steel structures, infrastructure

ORDERS: 23.4.2024 | 10. 5.2024 methods, practical issues bridge construction waterproofing and - Utility networks

MATERIALS: and reconstruction construction chemistry - Technologies and materials

Editorial assistance: 12. 4. 2024 technology, bridge - Civil engineering

Advertorials: 24. 4. 2024 diagnostics, relevant - Special construction

Advertising: 26. 4. 2024 standards

Inzinierske stavby/ . Iglvestli(ng in ;ra:s;&orta;i;n in o - Roads cclmstruction and - Concrete and concrete - Geotechnics and foundation
3 - z ovakia and the Czech Republic materials structures engineerin,

Inzenyrske Stabe - Proposed investment in P « Maintaining, repairing - Using concrete in civil . Tragﬂc infragstructure

3/2024 transportation in Slovakia and and reconstruction engineering, current - Water management infrastructure

H433 4 2024 the Czech Republic, goals, issues, roads, technological trends, technology, - Utility networks

ORDERS: 14. 6. 2024 -7 solutions, specific projects, future procedures, asphalt and testing, diagnostics, - Technologies and materials

MATERIALS: outlook cement concrete roads concrete protection and - Civil engineering and auxiliary

Editorial assistance: 6. 6. 2024 remediation structures

Advertorials: 18. 6. 2024 - Special construction

Advertising: 21. 6.2024

InZinierske stavby/
Inzenyrské stavby
4/2024

#434

ORDERS: 20. 8. 2024
MATERIALS:

Editorial assistance: 9. 8. 2024
Advertorials: 21. 8.2024
Advertising: 23.8.2024

6.9.2024

- Regional transport
- Regional transportation priorities,

resolving critical traffic situations

- Geotechnics and

foundation engineering

- Foundation of buildings,

reconstructing and
restoring foundations,
geotechnical monitoring

« Construction engineering,

scaffolding and
formwork systems in civil
engineering

« Using construction

technology and machinery
in civil engineering

- Traffic infrastructure

- Water management infrastructure
- Utility networks

- Technologies and materials

- Special construction

- Trade Fairs:

FOR ARCH Prague 2024
International Engineering
Fair Brno 2024

InZinierske stavby/
Inzenyrské stavby
5/2024

#435

ORDERS: 24.9.2024
MATERIALS:

Editorial assistance: 13. 9. 2024
Advertorials: 25.9.2024
Advertising: 30.9.2024

11. 10. 2024

- Highway and road traffic signs
- Road traffic signs designs,

permanent and portable signs, new
types of traffic signs and materials,
traffic safety features

- Constructing tunnels in

Slovakia and the Czech
Republic

- Current state and outlook

of tunnels, latest tunnel
technology, equipment,
monitoring, relevant
standards

- Integrated rail transport
- Integrating rail passenger

transport in urban
transport systems

- Geotechnics and foundation
engineering

- Traffic infrastructure

- Water management infrastructure

- Utility networks

- Technologies and materials

- Civil engineering and auxiliary
structures

- Special construction

InZinierske stavby/
Inzenyrské stavby
6/2024

#436

ORDERS: 5.11. 2024
MATERIALS:

Editorial assistance: 25.10.2024
Advertorials: 6.11. 2024
Advertising: 11. 11. 2024

22.11. 2024

- Water management and

environmentally friendly
engineering

- Water treatment plants, technology

apparatuses, regional sewage
disposal, sewer and water networks

+ Monitoring Gabéikovo Dam

construction

- Road maintenance
« Maintaining, repairing

and reconstructing
roads, work on road
surfaces and bridges,
safety devices and traffic
signs

- Bridge construction
- Materials, structural

systems and technology
applied in constructing
of bridges, remarkable
bridges constructed

in Slovakia, the Czech
Republic and elsewhere

- Geotechnics and foundation
engineering

- Traffic infrastructure

- Water management infrastructure

- Utility networks

- Technologies and materials

- Civil engineering and auxiliary
structures

- Special construction

Best advertising combination!
Inzinierske stavby + asb.sk
132,500 readers each month!
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ADVERTISING

Format

Width

72 years on the market

Formatting and advertising rates

Dimensions in mm

Height

Bleed

Atypical formats

2/1 spread 297
X € 4,950
2/1 spread in page layout 390 263 -
1/1 spread 210 297 3
€2,850
1/1 spread in page layout 180 263 -
1/2 spread width in page layout 180 129 -
i page Y’ €1,600
1/2 spread height 88 263 -
1/3 spread width 180 84 -
€1,200
1/3 spread height 57 263 -
1/4 spread* 88 129 - €900
Headline label 70 297 3 € 3,400
Z-gate 400 297 3 € 6,500
2nd cover page 210 297 3 € 3,700
1st magazine page 210 297 3 €3,700
2nd and 3rd magazine page 210 297 3 € 3,300
3rd cover page 210 297 3 € 3,300
4th cover page 210 297 3 € 4,600
[a4 2/1PR 8,400 characters, 2-8 pictures, logo € 4,950
1/1PR 4,200 characters, 2-4 pictures, logo €2,850
1/2 PR width
2,100 characters, 1-2 pictures, logo €1,600
1/2 PR height
1/3 PR width
. 1,050 characters, 1 picture, logo €1,200
1/3 PR height
2/3 PR width
i 1,700 characters, 1 picture, logo €2,000
2/3 PR height
Editorial section**
(news and information not previo- 600 characters, 1 picture €1,200
usly published in the magazine)
Product placement 250 characters, 1 picture €700
Branding columns logo €1,200
. minimum price
Inserted advertisements*** €2.200

dimensions and price depend on specifications

Prices are exclusive of VAT. Prices are valid from 1.9.2023 to 31.8.2024
General Terms and Conditions can be found on page 70.

Full or partial-page advertisements

1/1 spread
210 x 297 mm
€ 2,850

1/2 width

180 x 129 mm
€ 1,600

1,700 characters
1 photo, logo

1/2 height

88 x 263 mm
€ 1,600

Non-standard formats

Column
branding
€1,200

Materials: logo

* News and information is published in the editorial
section only if it has not appeared before in
InZinierske stavby. The editorial board reserves

the right to make grammatical, stylistic and formal
changes to the delivered text and to edit it. The
editorial section is not intended for publication of
general information about the producer and range
of merchandise.

** Final price for insertions and pastings will be
determined by the size and weight after the sample
has been delivered. The price will be affected by
the number of inserted supplements and by current
postal and handling charges.

Prices are also determined by the number of
inserted attachments and current postage and
handling fees.

EXTRA CHARGE: 10% for requested placement
DISCOUNTS: 15% agency commission for contract
partners only.

CANCELLATION FEES:

50% of the price if cancelled prior to the deadline
for an issue as indicated in the editorial calendar.
100% of the price if cancelled after the deadline for
an issue as indicated in the editorial calendar.

2/3 PR height

€1,850
2,000 characters
1 photo, logo

1/3 width

180 x 84 mm
€ 1,200

Product
placement
€700

Materials: product
photo, name and
characteristics;
price and packing
size; web contact

Editorial
page
€1,200
Materials: 600 characters
including spaces;

1 product photo; price;
web contact

1/1PR
€2,850

4,200 characters
2-4 photos, logo

1/3 width
57 x 267 mm
€ 1,200
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2024 ASB GALA

18th annual prestigious awards ceremony

ASB GALA is a prominent event
that each year hands out awards
to personalities and companies
operating in architecture and
construction. Its mission is

to highlight current events

in the segment and, in the

17 years since the inaugural
event, dozens of people and
companies in construction,
architecture and development
have been honored for their
significant contributions to the
evolution and quality of civil
engineering and all aspects of it
in Slovakia.

The climax of the evening is
the presentation of the annual
awards announced by ASB,
the magazine specializing in
architecture, construction and
business. Categories include
ASB Person of the Year, ASB
Developer of the Year, and ASB
Construction Company of the
Year. The many construction
companies and related
organizations that come each

Al

The main awards will be

year to the ASB GALA testify to
the level of acclaim this event

has received. Another major
event at the ASB GALA is the
announcement of the Special
Award JAGA gives to an individual
or team for completion of an
exceptional architectural design,
construction project or urban
development.

2024 ASB GALA

In the autumn of 2024, the 18th
edition will be held in Bratislava
to recognize with its annual
awards those people who have
made a significant impact during
the past year in construction
and development, to illustrate
the achievements of leading
development groups, to provide
construction companies with
more visibility and to popularize
civil engineering as a significant
contributor to Slovakia’s
economy.

What all partners receive
- Publication of their logo in

judged by almost

100 professionals

in the field and supervised
by Deloitte.

- -
=

-

EVENTS

advertisements promoting the

ASB GALA:

- In professional magazines
ASB, Stavebné materialy
(Construction Materials),
Sprava budov (Building
Administration and
Maintenance), TZB
Haustechnik (HVAC Building
Services), and Inzinierske
stavby (Civil Engineering)

— On the internet at asb.sk,
mojdom.sk, modrastrecha.
sk, topky.sk, openiazoch.sk,

- In other promotional

awards, themselves attending
the ASB GALA in the evening,
and staying involved afterwards.
All of this can greatly contribute
toward meeting marketing
objectives and achieving targets.
Associating your company'’s
name with this prestigious event
promotes a positive perception
of your brand and expands the
communications tools you can
use to make yourself known to
professionals in the construction
industry.

materials Partnerships available
- Presentation of the corporate  Platinum Partner
logo during the ASB GALA General Advertising Partners
evening Special Partners

- Complementary tickets to the
ASB awards ceremony

Chief Advertising Partners
Advertising Partners
Event Partners

Marketing opportunities Media Partners
Construction companies
operating in Slovakia have the
possibility of reaching out to
the companies attending the
ASB GALA by partnering in the
nominations and voting for

If you are interested, contact
the Advertising Department at
JAGA Publishing House either
by phoning +4212 50 200 225 or
emailing obchod@jaga.sk.

Winners at the 2022 ASB GALA:

From left: Richard and Juraj Dukovci — ASB Architect and Civil Engineer Award; FrantiSek, Jaroslav
and Pavol Durigovi, Destav — ASB Medium-sized Construction Company; Martin Laurin¢ik and Jan
Gusko, Adifex — ASB Construction Company of the Year voted by readers; Peter Dovala, YIT Slovakia —
ASB 1st Place Residential Developer of the Year 1; Barbara Zavarské and lllah van Qijen, Punkt — ASB
Special Award; Pavel Pelikan, J&T REAL ESTATE — 2nd Place ASB Residential Developer of the Year;
Juraj Nevolnik, Penta Real Estate — 3rd Place ASB Residential Developer of the Year and ASB Office
Developer of the Year; Jan Harom and Ivar Li¢ko, HB Reavis — ASB Retail Developer of the Year; Jozef
Adamko, P3 Logistic Parks Slovakia — ASB Industry and Logistics Developer of the Year; Filip Gulan,
Corwin — ASB Developer of the Year voted by readers; Miroslav Poto¢ and Viadimir Tomd$, Skanska
SK — ASB Construction Company of the Year.




EVENTS

JAGA CUP 2024

JAGA is currently organizing JAGA 2024,
a football tournament whose 24th edition
is scheduled for the end of August. This is
an event most of all promises a wonderful
experience and a chance for construction
and development companies to enjoy a
pleasant meeting on the playing field.
The tournament is open to all companies
from these segments and offers a unique
opportunity to measure each team’s
strength in the spirit of fair play.

Articles promoting Jaga Cup 2024 have
already appeared in the professional
portal www.asb.sk and in the magazines
JAGA publishes. The entry fee includes
presentation of the participating
companies’ logos at the tournament and
on www.asb.sk.

10TH NATIONAL BIM CONFERENCE

Both inside and outside Slovakia, Building Information Modeling (BIM) is resonating across the
construction industry, with new expert groups and committees having been formed to actively
engage in BIM and taking steps to systematically implement it. The National BIM Conference
provides insight into information modeling’s contemporary impact on the design and construction
of buildings in Slovakia and is concurrently assisting in identifying barriers and the new challenges
BIM is bringing with it. Where have BIM designs moved in Slovakia? What has been the experience
with BIM tools? In the autumn of 2024, these and other questions will try to be answered at the
upcoming 10th National BIM Conference, to be organized by the BIM Association of Slovakia in
cooperation with JAGA. Key speakers from Slovakia and elsewhere around the world will share their
experiences in a number of presentations.

The conference seeks an international exchange of experiences, broader awareness of BMI issues
among the professional community, and visibility in the designs that BIM technology has processed
in Slovakia and also in other countries, drawing attention during the conference to the specifics of
BIM design and construction and creating space for professional discussions by corporations and
individuals involved in construction and civil engineering.

The National BIM Conference is intended not just for architects and design engineers, but also for
developers, other organizations investing in real estate development, and construction contractors.
Besides the presentation of awards for BIM contributions, there will be an opportunity at social events
during the evening to meet and network with people from the construction segment.

2024 DEVELOPMENT SUMMIT

The environment in which we live, breathe and
relax fundamentally impacts each of us, with
everyone in their own way contributing toward its
development. They are seeking to make their homes
better places to live as their communities take care
of the neighborhoods, villages and cities make sure
everything functions property, and the national
government provides the basic framework.

Developers are an irreplaceable element in all of
this. They are building in existing neighborhoods
or in new developments, creating space for living,
working and relaxation. Space for life and livelihood.
They play a responsible role and what they do will
be shaping the environment for decades to come.
With this in mind, JAGA is organizing the fifth annual

Development Summit in cooperation with the Urban
Development Institute (IUR).

The Development Summit brings key developers,
representatives from government ministries and
cities together to establish a platform for regular,
recurring meetings between them for better mutual
understanding to assist in drafting clear and
enforceable legislation and produce high-quality
urban development plans, to inspire public authority
experts, construction companies, contractors and
also community activists to promote the valuable
role developers carry out and to contribute toward
improving the environment.

The conference will be held in the spring of 2024.
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General Terms and Conditions

1.

An invoice will be issued by JAGA (the
“Publisher”) within three (3) days from the
publication of the magazine in which an
ordered advertisement appears.
Advertisers will receive electronic
invoices in PDF format, as outlined in
Section 31-36 of the amended Slovakian
Accounting Act (No. 431/2002), at the
address they specify. The invoice should
meet all the requirements of a tax record
laid down in Sections 75 and 76 of the
amended Slovak Valued Added Tax Act
(Act 222/2004).

Advertisers are obliged to pay invoices
issued by Publisher within fourteen (14)
days from the date of issuance. The
Publisher’s bank details will be stated on
the invoice.

Were an advertiser to default on the
remittance of any invoice, the Publisher
will be entitled to charge it late interest
of 0.05% for each day begun in default
and a penalty of 10% p.a. on the
outstanding amount, and the Publisher
will simultaneously not accept an order
from the advertiser placed for another
advertisement in upcoming magazines
until the invoice in question has been
remitted.

Bank fees and any exchange rate
differences associated with remittance of
an invoice are borne by the advertiser.
Advertisers will email or send through
the post their written and confirmed
contracts to the Publisher by the
stipulated deadline.

Complaints are accepted within fourteen

Contacts

(14) days from the dispatch of the
magazine in which the advertisement has
been published.

The Publisher reserves the right not to
publish an advertisement that would
be contrary to ethics or would harm its
interests.

Advertisers acknowledge that will

be charged an additional 10% for the
positioning of an advertisement at a
specifically desired location.

. Advertisers acknowledge that one of the

cancellation fees below will be charged
for a withdrawn order:
a) 50% of the price for the advertisement
were an order cancelled prior to
the deadline given in the editorial
calendar
b) 100% of the price for the advertisement
were an order cancelled after the
deadline given in the editorial
calendar.

. The Published reserves the right

to charge the amount discounted
beforehand should an invoice with such a
discount not have been remitted by the
date when payment is due.

. Advertisers have the right to request

advertising materials be extensively
proofread twice in order to make
corrective changes, for example in the
text and graphics. Had an advertiser
delivered to the Publisher advertising
materials already prepared for
publication, the Publisher will not be
responsible for any modification in the
language of the advertisement.

13.

15.

Should an advertiser fail to deliver
advertising materials by the deadline for
inclusion in a magazine, the Publisher will
use materials that had been previously
published in an earlier issue.

. When an ordered advertisement is

published in any of the magazine titles
published by JAGA, the Publisher will cover
the production costs for the advertisement
and it will thereafter become the property
of the Publisher. If an advertiser is
interested in purchasing an advertisement
the Publisher has produced, the price will
be set at 10% of the base production cost
for the advertisement.

Advertisers are responsible for the format
and content of any advertisements they
order and they are liable for any damage
caused to the Publisher or third parties
due to the information provided in the
advertising or in connection with the
advertisements. All advertisers further
declare that unquestionable consent

has been obtained for the publication

of photographs and other textual and
pictorial materials from third parties.

16. The Publisher is not responsible for the

quality of the published advertisement
should either a document other than the
materials already provided or no digital
print be delivered.

Advertising materials

PDF 300 dpi resolution, CMYK color.
PC files: PDF, TIF, EPS, CDR, JPG.
Media: CD, DVD, email, flash drive,
FTP server.
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“We've been working together with JAGA
continuously since 2006. It is a long-term
partnership founded on quality, friendly
communication, care, reliability and trust. We're
always pleased when our customers tell us about
seeing Terran in JAGA's media and it lets us know
that our joint efforts with Jaga have not gone

“We've had such good cooperation with JAGA
for so a long a time that | can no longer imagine

or even remember not working with them. What wasted.”
they do for us is more than just advertising Valiant Ing. Tomas Babics, Managing Director
in their magazines, designing graphics or writing Terran

articles; there is something extra, their ability to
connect with people from the industry, and that's
where we go to be inspired.”

Peter Wolf, Managing Director
Vaillant Group Slovakia, s.r.o.

s
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“There is woefully little quality journalism in
Slovakia that seeks objective truth and the true
causes of events in the construction and real
estate markets without intending to manipulate
them. In this respect, Jaga is an exception where
true professionalism and independence are
every day a natural element of what they do.”
Milan MURCKO, CEO
YIT Slovakia

®

“Our cooperation with the JAGA
publishing house can be summed up @
relatively subtly as this: JAGA listens, /\
prepares, performs, evaluates and is
constantly improving. | know from my
own experience that there are few media
partners concerned about their clients.

I wish JAGA all the best.”

Petr Krdl, CXU Director CEE region
VELUX

“In JAGA, we've found a long-term, reliable
partner whose magazines fit different
target groups and promote well the quality
construction solutions Mapei offers.”

Stana Radivojevi¢, Marketing Manager
MAPEI SK, s.r.o

“Our company has been involved with JAGA for more
than 20 years and we've been extremely happy with its
performance. Our cooperation started mainly with their
publication of books about construction, which helped
us train new hires, mostly recent graduates. In the years
together and also through various social events JAGA
has organized, the relationship between Ingsteel and
JAGA has grown stronger and thrived as purely working
relationships have turned into friendly ones.”

Ing. Ivan Bezdk, PhD, General Director, CEO

Ingsteel

“Over the several years we've turned to JAGA,
access and communication always remains at

a professional level. They respond flexibly and
professionally to our requirements and, each year,
talking to each other brings us well laid out media
space at an affordable cost in Slovakia's most
widely read professional and lifestyle magazines.”
Miroslav Haraszti, Sales Director
Premac, s.r.o.

“JAGA Publishing is a key media partner, whose
interests in home living, construction and architecture
jive with Xella's. Through their strong media portfolio and
other endeavors, JAGA helps our communication strategy
succeed in both Slovakia and the Czech Republic. Our
long-term cooperation is grounded on reliability, industry
experience and a professional approach. | appreciate the
quality of JAGA’s editorial work, their high interaction
with professionals and ordinary people and the desire to
keep moving forward.”

Ing. Peter Markovic, CEO
Xella Slovensko, spol. sr. o., and Xella CZ s.r.o.




